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It might be time to bring your SEO &
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Industry Updates
The latest in Local Search 
and what it means for you
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Google Ruled A Monopoly
in DOJ Case
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A lawsuit filed against Google in 2020 by the Department of Justice and several state attorney 
generals has resulted in a decision from federal judge Amit Mehta that Google is a monopoly.

The lawsuit targets Google’s position as the default search engine on multiple platforms, including 
Apple, Samsung, and Mozilla, for which Google pays its partners a combined total of $26 billion 
per year. Though no penalties have yet been issued, it’s possible that these exclusive search 
partnerships will be disallowed in order to encourage competition. Also on the table is the 
possible divestiture of Google’s ad business.

Why it Matters:
We may see Google search results change in response 
to the lawsuit in an effort to appear more competitive. 
Whether Google loses any significant market share as a 
search engine remains to be seen.
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Apple Maps
Now Available on Desktop

Why This Matters:
Because Apple Maps has been purely app 
based up to this point, we’ve never known how 
much of the local search market Apple Maps 
actually claims vs. Google. 

In just two days, Apple’s beta Maps saw nearly 
a half-million visitors — an impressive number, 
considering there’s been no 
demand for it.

Apple has made available to the public a beta 
version of Apple Maps that users can access 
directly from their browser

beta.maps.apple.com

http://beta.maps.apple.com
http://beta.maps.apple.com
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Google Paying Attention to
Average “Popular Times” in New Feature
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Short wait nearby appears as a carousel with up to a dozen 
knowledge cards from businesses that typically have low or no 
wait times at the time of the search.

Users who select a knowledge card from the feature will see the 
business’s full GBP profile. However, if a user selects See more, 
a new search launches for “restaurants nearby with short wait 
times near x” regardless of the previous search query.

Why This Matters:
This provides evidence that 
Google is paying attention to 
popular times and provides 
businesses with an additional 
opportunity to be discovered 
when it matters most — when 
customer traffic is low.
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Social Posts Get more Visibility with
“Popular on X” Feature
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The feature appears to include recent posts from the past week, though when navigating to X via 
"View on X" the feed highlights those most relevant to the search query and can go back several 
months (the example below includes a post from Feb!).

Why This Matters:
Brands need to start bringing 
their Local SEO and Social 
Teams together to create 
posts that are optimized for 
visibility in Google's local 
search results.



Going Social
It’s time to bring your SEO 
and Social teams together
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Going Social 
Local Social Profiles
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Opportunity for Social Optimization:
● Google has indicated that they are paying attention to 

signals from local social channels to validate E.E.A.T. 

● Google Offer & Event Posts provide another opportunity 
for visibility and customer engagement. 

● While just posting to Google is not a ranking factor, the 
copy can be when it aligns with search intent.

● Unique local, social content on Facebook, Instagram, 
YouTube and others networks rank highly in organic 
search for SABs wanting to appear in search results for 
areas outside their immediate proximity.



Local Pages
The overlooked citation
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“A local citation is any 
online mention of partial or 
complete name, address, 
and phone number of a 
local business - also called 
NAP data. Citations can 
occur on local business 
directories, on websites and 
apps, and on social 
platforms.”

Per Moz:

What’s a Citation?
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● Greg Gifford: “Citations don’t seem to matter at all anymore.”

● Brian Barwig: “Citations are still not doing anything to move the needle.”

● Noah Lerner: “I haven’t given citations much thought in the past two years.”

● Rasmus Himmelstrup: “Citations are not what they used to be. I spend a minimum 

of time on citations beyond the large players.”

● Brandon Schmidt: “The importance and impact of citations continue to dwindle.” 

● Gyi Tsakalakis: “Stop wasting your time and money on citations.”

● Darren Shaw: “Citation consistency has NOT mattered for SEO for over a decade..”

15

What Local SEO Experts Are Saying
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Local Landing Pages
The Overlooked Citation

Why they Matter:
Local Landing Page signals are the most 
powerful, directly controllable way to inform 
Google about available products and services 
beyond the few categories and attributes 
made available in Google Business Manager.

The role of local pages in GBP ranking has 
grown 45% since 2018.

source: whitespark

https://whitespark.ca/local-search-ranking-factors
https://whitespark.ca/local-search-ranking-factors/
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source: whitespark

https://whitespark.ca/local-search-ranking-factors/
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Title Tag and H1/H2s: Two of the most 
powerful ranking signals in local search. 

No Localized About Copy: Without 
content it literally is not possible to rank.

Missing Local Business Schema or 
Canonical Tags: Can be a negative ranking 
factor if not applied.

Local Pages Not Linked from GBP: Linking 
to an order page, locator, 
or brand homepage does not
have the same Juice as linking 
to a local landing page.

Local Landing Pages
Most Common Optimization Opportunities

plugin: SEO Pro Extension

https://www.untuckit.com/blogs/store-locations/long-beach
https://chrome.google.com/webstore/detail/seo-pro-extension/lajfdngpocmchpihjecojjllfjeehgnl
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Title Tag

A Title Tag is an HTML element that specifies 
the title of a web page. Traditionally, a page's 
title tag is displayed as part of the search 
snippet on a search engine results page 
(SERP). It's crucial to add and optimise your 
website's title tags, as they play an essential 
role in terms of local ranking, providing 
Google the who, where and what of your 
business:

● Who are you? 

● Where are you? 

● What do you do?

Local Landing Pages
Most Common Optimization Opportunities
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H1/H2 Tags

HTML heading tags (H1-H6) are used to structure your 
content by splitting it into distinct sections (similar to a 
table of contents). 

Similar to a Title Tag, the H1 Tag is the title of the page 
that actually appears on the page itself. H2 tags split 
your page into high-level segments that help search 
engines understand what the page is about.

Think: “If these headings were the table of contents for 
a research paper on your business, would a customer 
know what your primary business was and where it was 
located?”

Local Landing Pages
Most Common Optimization Opportunities
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Local Business Schema

At minimum, a Local Landing Page should include Local 
business markup. 

This schema type defines a page as belonging to a local 
business and includes relevant information like name, 
address, phone number, website, hours of operation and 
business type. 

Although it’s not called out explicitly as a ranking factor, by 
not including Local Business schema markup, search 
engines must interpret the intent of your page based on 
copy and meta information alone. If incomplete, this can 
paint an incomplete picture of your business and limit 
search visibility.

Local Landing Pages
Most Common Optimization Opportunities
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“Self-referencing” Canonical Tag

The Canonical Tag is an HTML element found in the 
<head> section of a page that tells search engines which 
URL should be seen as the master URL for that page. It 
helps to avoid content duplication; especially important 
if you are utilizing UTM parameters.

Local pages should always include a “self referencing” 
Canonical Tag. It establishes the proper authority and 
ranking of the original content, without penalizing it for 
having a duplicate page elsewhere.

Local Landing Pages
Most Common Optimization Opportunities



CCO Spotlight
Everyone likes a good deal
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Customer Choice Optimization (CCO)
Moving Beyond SEO
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What features should a business be taking advantage of, and 
what content should it be creating in order to be the best 
possible choice when a consumer is presented with options 
in search results.
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CCO Spotlight
Google Offer & Event Posts
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Why they Matter:
Google is beginning to highlight Offer & Event posts 
separate from the business profile they are posted to.

Google confirmed posts with copy that is timely, esp. as it 
relates to national events and holidays, are given priority.

Gives priority to posts with copy that aligns with the 
search query; creates another opportunity for optimization.

Though currently this feature is appearing primarily for 
food and beverage related searches, Google has indicated 
to us that they intend to expand it to other industries. 
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CCO Spotlight
Google Offer & Event Posts
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Why they Matter:
Everybody loves a deal.



In Case You Missed It
New GBP Categories, Attributes 
and More
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Healthcare:

Rental car return locationPhysical rehabilitation center
Psychosocial therapist
 

Automotive:

Wire and cable supplier

B2B:

32

New GBP Categories



Caught in the  Wild
New features we’ve spied    
in Local Search results
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Shop the look feature appearing in 
clothing related searches. Five images 
are presented with links to ecom sites 
with similar looking products.

Caught 
      in the Wild …

https://www.google.com/search?q=vintage+dresses&oq=vintage+dres&gs_lcrp=EgZjaHJvbWUqCggAEAAYsQMYgAQyCggAEAAYsQMYgAQyCggBEAAYsQMYgAQyBggCEEUYOTIHCAMQABiABDIHCAQQABiABDIHCAUQABiABDIHCAYQABiABDIHCAcQABiABDIHCAgQABiABDIHCAkQABiABKgCCLACAQ&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=vintage+dresses&oq=vintage+dres&gs_lcrp=EgZjaHJvbWUqCggAEAAYsQMYgAQyCggAEAAYsQMYgAQyCggBEAAYsQMYgAQyBggCEEUYOTIHCAMQABiABDIHCAQQABiABDIHCAUQABiABDIHCAYQABiABDIHCAcQABiABDIHCAgQABiABDIHCAkQABiABKgCCLACAQ&sourceid=chrome&ie=UTF-8
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Nearby stores feature appearing 
more often on mobile for searches 
where local intent is not explicit 
(even when not appearing on desktop).

Caught 
      in the Wild …
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Explore X services feature appearing 
below the local pack for service related 
businesses.

Caught 
      in the Wild …
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Social Feeds beginning to appear 
more prominently on Google Business 
Profiles in discovery results where only 
one option is presented.

Caught 
      in the Wild …
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Q&A
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Thanks for 
Joining!
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