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1) Your Local Landing Page rank affects your GBP rank.

2) Google prefers to highlight your photos over your customer’s photos.

3) Adding a Service Area is a great way to expand your search visibility.

4) You can ask and answer your own Questions on your Google Profile.

3 Local SEO Truths and a Myth
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1) My local page rank affects my GBP rank.
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1) My local page rank affects my GBP rank.

2) Google prefers to highlight your photos over your customers.

3) Adding a service area is a great way to expand your search visibility.

4) You can ask and answer your own Questions on your Google Profile.

3 Local SEO Truths and a Myth
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This Month:
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● Industry News
The latest news in Local Search 
and what it means for you

● Local SEO Prognostication
Our Predictions and Tips for 2025

● Checkbox Optimization
New Google Categories,
Attributes & Features.

● Caught in the Wild
New features we’ve spied 
in Local Search results
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Industry News
The latest in Local Search 
and what it means for you
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New Maps Feature
ASK MAPS ABOUT THIS PLACE 

First announced by Google in October, the AI, Gemini-powered feature, 
Ask Maps about this place, appears to be rolling out more widely to 
Google maps users according to a recent article from NearMedia.

In answering Ask Maps questions Google relies first on content in the 
business profile, GBP reviews and the business website before it will 
access third party content, and even social media.

This feature could provide valuable insight into what Google knows 
about your business. 
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New Maps Feature
REVIEWS SUMMARIZED WITH GEMINI 

Announced at the same time as “Ask Maps”, AI/Gemini Summarized 
Reviews are likely to have a bigger impact on customer engagement. 

Per Google: “Google uses AI to analyze people’s reviews on a place and 
compile a helpful summary highlighting common sentiment and tips.

Each summary is based on English reviews from the past year and 
updated weekly to reflect recent opinions. The number of reviews used 
to compile the summary may be shown.

Review summaries aren't available for all places. This can be due to 
factors like limited reviews or a lack of consistent themes, among other 
reasons.”
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GBP Updates Triggering Reverifications
WHAT WE KNOW SO FAR

13

Starting in late September, SOCi, along with others in the 
industry, observed an increase reverifications needed for 
businesses making updates to their Google Business Profiles. 

Though Google has not officially (or unofficially) acknowledged 
the issue, there has been some consensus across the industry 
on what changes are most likely to trigger a reverification. They  
are attributes businesses typically don't often update once a 
listing has been created:

1. Business name
2. Categories (primary & secondary)
3. Address
4. Website URL
5. Phone Number

1

2

3

4

5

https://www.seroundtable.com/google-business-profile-re-verification-updates-38137.html
https://www.seroundtable.com/google-business-profile-re-verification-updates-38137.html
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The possibility of reverification should NOT stop a business from making necessary changes that will 
improve SEO. If you have a new phone number, or there’s a new category that will bring more search 
traffic to your listing, add it. Just be sure to take the following actions beforehand:

Validate the change being made:

● Ensure local pages are updated to support the change; 
check title tag, meta description, on page copy, and schema. 

● Make the same changes across search, social and 
major directories.

Be prepared in case action is needed:

● Notify location manager/owners that their help 
may be needed in reverifying their location.

● Notify listings provider so teams can monitor if 
action is needed.

● Make changes in small batches when possible.

GBP Updates Triggering Reverifications
WHAT YOU SHOULD DO

14
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Is Google Really Removing 5 Star Reviews?
DON’T PANIC

Percentage of Deleted Reviews by Rating

Is Google Really Removing 5 Star Reviews?
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Insights from 1081 reviews removed from approx. 360 
thousand enterprise locations over a one month period.

● Nearly 4-in-5 review removals were for 1 star reviews.

● All of the reviews removed had review text.

● A surprising number of  reviews were from people who 
had not visited the location.

● A large number of reviews contained content Google 
would consider low-quality, irrelevant or distracting 
content (i.e. misspellings, gimmicky character use, 
gibberish, etc.), or offensive.

Is Google Really Removing 5 Star Reviews?
SOCi’S FINDINGS

78.5%

Percentage of Deleted Reviews by Rating
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Is Google Really Removing 5 Star Reviews?
SOCi’S FINDINGS

78.5%



SEO Prognostication
Our Local SEO Predictions for 2025
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SEO Predictions for 2025
LOCAL SEARCH VISIBILITY

Search Impressions will continue to decline;  Map Impressions will continue to increase.

Retail Food & Beverage Automotive Services
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New Local Pack Feature: 
OPEN IN MAPS 

First spotted in late October, but seemingly rolling out wider in early January, Open in Maps does exactly 
what it advertises: it relaunches the search in maps. Customers can still get directions from the traditional 
Local Pack search path (i.e. “More business”, “More places”), but likely think of Maps as the same thing.

While not an Earth-shatteringly new 
feature, this new option could cause 
a further shift in GBP impression 
reporting from Search to Maps for 
brick-and-mortar businesses where 
customers are explicitly looking for 
directions to a local business.

https://www.seroundtable.com/google-local-pack-map-tests-open-in-maps-button-37327.html
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SEO Predictions for 2025
LOCAL SEARCH VISIBILITY

Recommendations for Success.

● Take advantage of Google offerings that provide 
additional Search Visibility.

○ Retail: Merchant Center
○ Restaurants: Menus, Offer Posts
○ All: Images, Posts

● Optimize Social Posts and Videos for Local Search.

● Prioritize review management; turn online feedback 
into operational improvements.

● Optimize for Customer Choice.
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SEO Predictions for 2025
SEARCH BEHAVIOR

Changes in search behavior, like video search & AI “search” may impact informational type local 
searches.
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Informational & Decision Local 
Queries:

“Which pediatrician should I use in 
Pittsburgh, PA?”

“Help me plan a night out in NYC, I 
really like sushi, dancing, and karaoke”

“My faucet just broke.. Do I need a 
plumber? Okay, which plumbers are 
top rated in my area?”
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SEO Predictions for 2025
SEARCH BEHAVIOR

Recommendations for Success.

● Don’t panic - check your traffic sources!
○ Metrics are likely to shuffle around. Observe your total 

performance outside of traditional Google traffic.
● Maximize your use of Google’s tools

○ Don’t shy away from Google posts, merchant center, or 
the other various features Google rolls out for adoption 
on listings.
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SEO Predictions for 2025
VIDEO SEARCH BEHAVIOR

If Tik-Tok is Banned, YouTube Shorts May be the Answer
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SEO Predictions for 2025
THE NEW RANKING FACTORS

● Google Merchant Center - Google added a passage to its help page on local ranking 
which explicitly states Merchant Center inventory is a ranking signal.
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What does Google have to say about it?
From Google’s help page “Showcase in-store products 
on Google Search & Maps automatically”:

https://support.google.com/business/answer/9934993?hl=en&ref_topic=11519175&sjid=11812062383731609762-NC
https://support.google.com/business/answer/9934993?hl=en&ref_topic=11519175&sjid=11812062383731609762-NC
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SEO Predictions for 2025
THE NEW RANKING FACTORS

● Google Merchant Center - Google added a passage to its help page on local ranking 
which explicitly states Merchant Center inventory is a ranking signal.

● Menus - Recent studies show menu items are a ranking factor.



© 2024 SOCi. All rights reserved® 30

Menu Items in GBP
LIKELY RANKING FACTOR

This Matters: 

If there is indeed a direct correlation 
between a menu item’s name and the 
search query, the food and beverage 
industry may want to rethink fancy 
names for popular drinks and dishes 
with high search volumes.

Claudia Tomina at ReputionArm published an interesting blog that seems to indicate that 
menu items listed on GBPs are a ranking factor when searchers are looking for specific 
dishes near them.
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SEO Predictions for 2025
THE NEW RANKING FACTORS

● Google Merchant Center - Google added a passage to its help page on local ranking 
which explicitly states Merchant Center inventory is a ranking signal.

● Menus - Recent studies show menu items are a ranking factor.

● Google Recommended Services - Recent studies have proven that services 
recommended by Google are a ranking factor.
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SEO Predictions for 2025
THE NEW RANKING FACTORS

● Google Merchant Center - Google added a passage to its help page on local ranking 
which explicitly states Merchant Center inventory is a ranking signal.

● Menus - Recent studies show menu items are a ranking factor.

● Google Recommended Services - Recent studies have proven that services 
recommended by Google are a ranking factor.

● Photos - Studies have proven that tags applied to photos
by Google’s Vision AI are considered in search results.
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CCO Spotlight
SHELFIES
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SEO Predictions for 2025
THE NEW RANKING FACTORS

● Google Merchant Center - Google added a passage to its help page on local ranking 
which explicitly states Merchant Center inventory is a ranking signal.

● Menus - Recent studies show menu items are a ranking factor.

● Google Recommended Services - Recent studies have proven that services 
recommended by Google are a ranking factor.

● Photos - Studies have proven that tags applied to photos
by Google’s Vision AI are considered in search results.

● Business Hours - Businesses rank higher in local 
search results when they are open. 
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Business Hours
THE NEW RANKING FACTORS

Not a ranking factor in the traditional 
sense (i.e. publishing/not publishing 
business hours will affect how a profile 
ranks), Google search results tends to 
favor businesses that are open over 
ones that are closed for the day.

Does this mean businesses should set 
their hours to 24/7 to rank better?

Though it was announced as a “New Ranking Factor”, Sterling Sky recently called attention 
to a search consideration SOCi has been discussing with customers for some time: 
Business Hours Affect Rank.

Absolutely not. If your business is closed, the hours in Google should reflect this. Customers 
who engage a business they believe to be open, may post negative reviews or turn to a more 
reliable competitor for future purchases or service requests if they are, in fact, closed.

https://www.sterlingsky.ca/google-added-a-new-ranking-factor/
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SEO Predictions for 2025
THE NEW RANKING FACTORS

● Google Merchant Center - Google added a passage to its help page on local ranking 
which explicitly states Merchant Center inventory is a ranking signal.

● Menus - Recent studies show menu items are a ranking factor.

● Google Recommended Services - Recent studies have proven that services 
recommended by Google are a ranking factor.

● Photos - Studies have proven that tags applied to photos
by Google’s Vision AI are considered in search results.

● Business Hours - Businesses rank higher in local 
search results when they are open. 

● Social Links - Google confirmed that Social 
signals (i.e. follows, likes, shares) are beginning 
to factor into their local search algorithm. 
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SEO Predictions for 2025 
UNCOVERED RANKING FACTORS

Ranking factors validated by the Google Algorithm leak:

● Customer Engagement - There were notable mentions of 
clicks and length of clicks within the leaked Google API 
documents. These mentions support the long-suspected 
notion that your clicks act as a type of “vote” for the 
algorithm. This may also include clicks on GBP.

● Brand Authority - Google appears to be looking for and 
correlating references to entities from multiple sources, 
including onsite content and even YouTube video 
transcripts. Entities are concepts related to Google’s 
Knowledge Graph, which includes local businesses. 

https://www.soci.ai/blog/local-memo-google-algorithm-secrets/


      Checkbox Optimization
New GBP Categories, Attributes & More…
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Retail:

Drinking water supplier
Tractor parts store
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New GBP Categories

Education:

Montessori preschool
 

Services:

Energy advisory service
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New GBP Attributes
PROPERTY

New attributes for the Property Industry were 
recently added to GBP:

● Has elevator 
● Has golf simulator

Surprisingly, Google has still not added the ability  to 
control common attributes like “Laundry room”, 
“Outdoor space”, & “Maintenance” which regularly 
appear as Highlights along side selectable attributes.
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New GBP Attributes
PROPERTY

New, long awaited attributes for the Property 
Industry were recently added to GBP:

● Has in-unit washer/dryer
● Onsite maintenance
● Has outdoor space



It appears Google is replacing Google Chat with WhatsApp 
and SMS/Text Message integration. 

Businesses can now add their phone numbers in a new 
"Chat" section and select whether to use WhatsApp or 
SMS. Consumers can then chat with your business 
through the phone number selected.

New GBP Feature
SMS & WhatsApp MESSAGING
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WhatsApp and SMS/Text Messaging
SETUP NOW AVAILABLE FOR SOME VIA API

Businesses wanting to add a Messaging CTA to their 
Google Business Profile so customers can reach out 
directly with questions can now add their WhatsApp 
and/or SMS/Text Messaging information via API.



Caught in the  Wild
New features we’ve spied 
in Local Search results
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Google is beginning to highlight 
attributes for gym’s prominently on 
the knowledge panel for some 
search results.

Recommendation: Make sure you 
have marked off all attributes that 
are applicable to your business.

Caught 
      in the Wild …
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Nearby offers and events carousel 
beginning to appear in some desktop 
search results.

Recommendation: Publish ongoing 
offers at least once a week in one of 
your local social and/or search 
channels. 

Caught 
      in the Wild …
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I broke Google again.

Caught 
      in the Wild …
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Q&A
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Thanks for 
Joining!
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See you next year! :)


