
   JUICE
SEO The

February 12th, 2025

Squeezing the most out of your local SEO.



© 2024 SOCi. All rights reserved® 2

1) If you’re getting fewer GBP impressions, there’s an issue with 
your Local SEO. 

2) What you link to your menu CTA on your GBP matters.

3) Apple considers “Delegated” listings more authoritative than 
listings that have not been Delegated. 

4) Google indexes Q&A content from sites like Yelp and 
Tripadvisor.

3 LOCAL SEO TRUTHS & A MYTH
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1) If you’re getting fewer impressions, there’s an issue with your 
Local SEO. 

4

3 LOCAL SEO TRUTHS & A MYTH
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1) If you’re getting fewer impressions, there’s an issue with your Local SEO. 

2) What you link to your menu CTA on your GBP matters.

3 LOCAL SEO TRUTHS & A MYTH
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There are 2 kinds of menus:

● A menu for an eating and drinking establishment (like restaurants or 
cocktail bars) that lists the complete set of food and drink items that are 
available at the business.

● A menu for a service business like a barber, spa, or car repair shop that 
lists the complete set of services that are available at the business.

Both kinds of menu must follow the following guidelines:

● The menu should be representative of the items and services that are 
available for customers at the business. Full menus can be meal-specific 
(like breakfast, lunch, or dinner) and have links to other menu pages. For 
example, you may choose to link to your business’s dinner menu, which 
in turn may include links to the breakfast and lunch menus.

● Sample menus that only list “popular items” (or similar excerpts) should 
not be submitted.

● Menu URLs can’t be direct links to third-party ordering or delivery 
services.

GBP Content Guidelines
MENUS

https://www.thecheesecakefactory.com/locations/huntington-beach-ca/menu
https://support.google.com/business/answer/3038177#zippy=%2Cmenu
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1) If you’re getting fewer impressions, there’s an issue with your 
Local SEO. 

2) What you link to your menu CTA to on your GBP matters.

3) Apple considers “Delegated” listings more authoritative than 
listings that are not delegated. 

3 LOCAL SEO TRUTHS & A MYTH
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What a Apple Wants:
Delegated Listings

Why this Matters: 

When we spoke with the Apple Maps team late last year, they made a 
comment that should be the only reason a business needs for doing 
the work to delegate their Apple listings to SOCi:

Delegated listings are considered more authoritative and get 
preference in search.

Additionally, Apple Business Showcases allow a business to publish 
localized content that informs potential customers and creates 
opportunity for increased conversion.
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1) If you’re getting fewer impressions, there’s an issue with your 
Local SEO. 

2) What you link to your menu CTA to on your GBP matters.

3) Apple considers “Delegated” listings more authoritative than 
listings that are not delegated. 

4) Google indexes Q&A content from sites like Yelp and 
Tripadvisor.

3 LOCAL SEO TRUTHS & A MYTH



New GBP About this place feature 
appearing in Mobile Finder results
                
An update to Google’s Mobile Finder search experience first spotted in early 
March, includes an “About this place” feature on some listings that highlights 
popular services, features or dishes through customer photos, videos & reviews.

The feature seems to be tailored toward an experiential overview of the business, 
highlighting what a customer can expect from their visit using the words and 
photos from previous customers rather than the business itself. 

Observations to date:
● Owner uploaded photos and videos are not included in this feature.
● Keywords highlighted differ by listing and seem to be driven by popular 

review keyword and tags Vision AI applies to the photos uploaded.
● The feature has not been observed to appear on retail listings. Google may 

see inventory as best indicator of experience. 

What businesses can do:
Expand focus on increasing review volume to include encouraging customers to 
upload photos of their experience to GBP. 

https://cloud.google.com/vision


https://docs.google.com/file/d/1bTa0J5L3aO7Jp6qwMRMkGKKpEQdp77WL/preview
https://docs.google.com/file/d/1bTa0J5L3aO7Jp6qwMRMkGKKpEQdp77WL/preview
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xxx

About this place
PROVIDES INSIGHT INTO WHERE GOOGLE SOURCES INFORMATION 
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● Customer Reviews on GBP

● Photos (User & Owner uploaded)

● Forums (Reddit, Quora, BoingBoing, etc.)

● Yelp Q&A

● TripAdvisor Q&A

● Menu highlights

● Industry review sites

About this place 
SOURCES GOOGLE REFERENCES 
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● Industry News
The latest news in Local Search 
and what it means for you

● Prescriptive SEO
How to use Google Keyword Insights to Highlight 
Success & Diagnose Shifts in Search Behavior

● Anatomy of a Google Business Profile
Social Media Links

● Checkbox Optimization
New Google Categories,
Attributes & Features

● Caught in the Wild
New features we’ve spied 
in Local Search results



15

Industry News
The latest in Local Search 
and what it means for you
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GOOGLE WANTS YOU TO GET MORE REVIEWS

Google recently added a QR code to the existing “Get more reviews” feature in Business Manager, 
making it even easier for businesses to direct customers to leave reviews on their Business Profiles.

Google recommends businesses remind customers to 
leave reviews by sharing links or QR codes in thank you 
emails, at the end of chat interactions, and on receipts.

Why this matters:

The #1 action a business can take to improve their Local 
SEO, is get more reviews. Reviews not only boost local 
relevance in search, they provide Google additional 
context about that business and power features that 
improve customer engagement, like review snippets and 
the new Ask Maps feature.

Note: You can find your QR code by accessing Read Reviews > Get more reviews in your GBP Manager.

Source: Local Memo

https://www.soci.ai/blog/local-memo-googles-new-review-qr-code-video-verification-process-and-local-pack-feature/#google-wants-to-help-businesses-get-more-reviews
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GOOGLE NOW PROVIDES VIDEO VERIFICATION ASSISTANCE

Businesses that fail GBP video verification will now get an email from Google explaining why 
verification failed and what needs to be included in a new video.

Google’s linked GBP Help page provide businesses with additional 
context and examples of what verification videos should include:

● Show the location of your business. Capture the official street 
and number signs, nearby businesses, recognizable landmarks, or 
the area around your business.

● Show evidence that your business exists. Capture the storefront, 
showroom, or business signage. The business name shown in the 
video must match the name of your Business Profile.

● Demonstrate proof of management. You can show that you’re 
authorized to represent your business by recording yourself 
opening a cash register, accessing a point-of-sale system, 
unlocking the store, staff room, kitchen, or storage room.

Source: Local Memo

https://www.soci.ai/blog/local-memo-googles-new-review-qr-code-video-verification-process-and-local-pack-feature/#finally-google-is-assisting-businesses-with-video-verification
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Businesses that fail GBP video verification will now get an email from Google explaining why 
verification failed and what needs to be included in a new video.

Google’s linked GBP Help page provide businesses with additional 
context and examples of what verification videos should include:

● Show the location where you offer your services. Good examples 
include signs in your service area that advertise your business or 
street signs and landmarks next to your business.

● Show evidence that your business exists. Capture branded work 
equipment, marketing materials, services or products for sale, or 
tools you use to serve your customers.

● Demonstrate proof of management. Record yourself providing the 
service or showing business documents. For example, business 
registration, or utility bills that match the name on your Profile.

Source: Local Memo

GOOGLE NOW PROVIDES VIDEO VERIFICATION ASSISTANCE

https://www.soci.ai/blog/local-memo-googles-new-review-qr-code-video-verification-process-and-local-pack-feature/#finally-google-is-assisting-businesses-with-video-verification
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Search Labs “Ask for Me” Experiment
TESTS LIVE LEADS FOR AUTO SHOPS & NAIL SALONS

What we know so far:

● “Ask for me” uses Duplex, a Google tech launched in 2018 
for “conducting natural conversations to carry out “real 
world” tasks over the phone.” 

● This labs Experiment is primarily focusing on auto shops 
and nail salons.

● Businesses can opt out if they wish (though we can find 
no info on how at this time).

Google Search Labs launched a new experiment they are calling, 
“Ask for me,” that uses AI to call businesses on customer’s behalf to 
find out what they charge for a service and when it’s available; like a 
basic manicure or pedicure at a nearby nail salon, or an oil change at a 
local auto shop. It promises “responses in 30 minutes.”

https://docs.google.com/file/d/1CTM11cx6KdWRgnf_YeYPmpU8FaFGS5UN/preview
https://research.google/blog/google-duplex-an-ai-system-for-accomplishing-real-world-tasks-over-the-phone/
https://labs.google.com/search/
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Search Labs “Ask for Me” Experiment
TESTS LIVE LEADS FOR AUTO SHOPS & NAIL SALONS

Google Search Labs launched a new experiment they are calling, 
“Ask for me,” that uses AI to call businesses on customer’s behalf to 
find out what they charge for a service and when it’s available; like a 
basic manicure or pedicure at a nearby nail salon, or an oil change at a 
local auto shop. It promises “responses in 30 minutes.”

What we know so far:

● “Ask for me” uses Duplex, a Google tech launched in 2018 
for “conducting natural conversations to carry out “real 
world” tasks over the phone.” 

● This labs Experiment is primarily focusing on auto shops 
and nail salons.

● Businesses can opt out if they wish (though we can find 
no info on how at this time).

https://labs.google.com/search/
https://research.google/blog/google-duplex-an-ai-system-for-accomplishing-real-world-tasks-over-the-phone/
https://docs.google.com/file/d/1nzdQ4fiw-ATbJ22HxQo6m_Npu27YCE4D/preview
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Search Labs “Ask for Me” Experiment
TESTS LIVE LEADS FOR AUTO SHOPS & NAIL SALONS

Google Search Labs launched a new experiment they are calling, 
“Ask for me,” that uses AI to call businesses on customer’s behalf to 
find out what they charge for a service and when it’s available; like a 
basic manicure or pedicure at a nearby nail salon, or an oil change at a 
local auto shop. It promises “responses in 30 minutes.”

What we know so far:

● “Ask for me” uses Duplex, a Google tech launched in 2018 
for “conducting natural conversations to carry out “real 
world” tasks over the phone.” 

● This labs Experiment is primarily focusing on auto shops 
and nail salons.

● Businesses can opt out if they wish (though we can find 
no info on how at this time).

https://labs.google.com/search/
https://research.google/blog/google-duplex-an-ai-system-for-accomplishing-real-world-tasks-over-the-phone/


Prescriptive SEO
How to use Google Keyword Insights 
to Highlight Success & Diagnose Shifts 
in Search Behavior
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Searches: The queries people used to find your business. The 
Searches metric is updated at the beginning of each month. 
Updates may take 5 days to show up.

Search queries display whenever your Business Profile shows 
up for a particular query. You cannot directly manage queries.

Google Keyword Insights
DEFINING THE METRIC

Source: Google

https://support.google.com/business/answer/9918094
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● Local Brand demand.

● SEO Health (non-branded keywords).

● Success of targeted keyword optimizations.

● Sudden spikes or declines in map or search 
impressions that are unrelated to your brand 
or business offering.

Google Keyword Insights
WHAT IT CAN REVEAL
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Why is my search traffic down year-over-year?

COMMON ANALYTICS QUESTIONS
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Branded vs. Non-Branded Keywords
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Branded
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According to Forbes: “Brand loyalty, once a legitimate selling point to consumers, is in a steep decline.”

Consumers have become less loyal to brands in recent years, with 57% of Gen Z saying their loyalty to 
brands has declined since the pandemic. Prioritizing other factors like price and convenience is causing 
consumers to turn in greater numbers to unbranded searches for terms like “coffee shop near me,” 
creating an atmosphere of increased competition for brands in local markets.

Prescriptive SEO
BRAND LOYALTY IS IN DECLINE

77% of Gen Z adults are willing to try new brands. 

This is much higher than all other age groups. This tells us that not 
only are Gen Z adults no longer committed to a specific brand, but 
they will actively look for alternative brands in order to receive the 
level of service and quality that they are searching for.

https://www.forbes.com/councils/forbesagencycouncil/2023/09/28/the-death-of-brand-loyalty/
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Can I use this data to find opportunities?

COMMON ANALYTICS QUESTIONS
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Scroll a Bit Further…

Do I offer this type of fitness service? I have some 
visibility for it but there seems to be opportunity 
on the table.
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Am I appearing for non-branded keywords 
related to my products and services?

COMMON ANALYTICS QUESTIONS
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Q4 2023 Q4 2024

+10.3
%

Non-branded

Branded

-10.7%

Branded vs. Non-Branded Keywords
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Are my targeted optimization efforts working?

COMMON ANALYTICS QUESTIONS
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Google Post 
CASE STUDY

A home care customer published a post about Respite Care on September 18th. Ranking for related 
keywords spiked in rankings position 1-3 just a few days later. They didn't do anything different.

The Google post directly states "Respite Care" in 
the caption, it also links out to their respite care page.

https://posts.gle/F79avQ
https://www.rightathome.net/chicago-metro/services/specialty-care/respite-care
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Search Keyword Insights
REVEAL LONG TERM SUCCESS
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Why are my Map impressions spiking suddenly, 
but not my actions and search impressions?

COMMON ANALYTICS QUESTIONS
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Appearing for Unrelated Keywords

Q4 2023 Q4 2024
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Google will routinely include pins for nearby 
businesses in map results for unrelated 
search results. These are counted as map 
impressions and may not be related to what 
the user is looking for. 

Symptoms:

● Dramatic spike in Map Impressions
● No corresponding increase in Search 

Impressions or Leads (website clicks, 
calls, directions)

Unrelated Map Pins
COUNTED AS IMPRESSIONS

Unrelated Pins
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● Keyword insights from Google can help you understand the “why” behind your 
performance

○ Identify drops by comparing periods of impressions
○ Measure the success of your efforts
○ Identify unrelated terms skewing your metrics

● It can be a great tool to identify opportunities

TAKEAWAYS



Quick Poll
Google Metrics

39
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1) Google Posts (views & clicks)

2) Photos (views & clicks)

3) Social Media Posts (views & clicks)

4) SMS/WhatsApp Messaging (clicks)

5) Shares (clicks)

6) Saves (clicks)

7) Actions (count of all GBP actions)

8) Places Topics (list of associated keywords)

WHAT GBP METRICS DO YOU WISH GOOGLE PROVIDED?



Anatomy of a Google 
Business Profile
Social Media Links

41
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What are they?
In June 2023, Google added support in the GBP API for direct 
control of which social links are displayed in business profiles. 

Previously, getting these links to show up in business profiles 
involved a convoluted series of steps including crosslinking 
between your website and your social profiles and marking up 
your website with schema in the hopes that Google would 
crawl your website and add social tags to GBP automatically. 

Social Media Links
LINKING SEARCH & SOCIAL
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Social Media Links
WHERE THEY APPEAR

On desktop, Social buttons can typically 
be found on Google Profiles beneath the 
business description and post features in 
Direct search results, and in the Local 
Pack and Finder results for “Places”.

On Mobile, Social buttons can be found 
at the bottom of the About tab in Direct 
search results, and in the Local Pack and 
Finder results for “Places”. 

Social buttons do NOT currently appear 
for “Businesses” results in the Local Pack 
or Services finder, or in maps results on 
mobile or desktop.
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Share more about your business with social media links.

● Business Profiles with an associated social media link may find their social media posts 
surfaced on their Business Profile automatically.

● You can add one link per social media site.

● Different Business Profiles can use the same 
social media link.

● Google may add social media links to eligible 
Business Profiles automatically. To edit these
links, add a new link to your Business Profile 
for the same social media site.

● Performance metrics for social media links 
aren’t available at this time.

Social Media Links
WHAT GOOGLE SAYS

Source: Google

https://support.google.com/business/answer/13580646
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● Social feeds began appearing in direct search results on 
mobile in January 2024; does not appear when selecting 
business from the local pack, or in finder and map results.

OBSERVATIONS
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● Social feeds began appearing in direct search results on 
mobile in January 2024; does not appear when selecting 
business from the local pack, or in finder and map results.

● Feature does not always appear in the same order with 
other with other features.

OBSERVATIONS
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OBSERVATIONS

● Social feeds began appearing in direct search results on 
mobile in January 2024; does not appear when selecting 
business from the local pack, or in finder and map results.

● Feature does not always appear in the same order with 
other with other features.

● May be highlighted at the top of the knowledge panel in 
direct search results when the content aligns with perceived 
search intent. 
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OBSERVATIONS

● Social feeds began appearing in direct search results on 
mobile in January 2024; does not appear when selecting 
business from the local pack, or in finder and map results.

● Feature does not always appear in the same order with 
other with other features.

● May be highlighted at the top of the knowledge panel in 
direct search results when the content aligns with perceived 
search intent. 

● Feature does not always appear regardless of having linked 
social accounts; linked channels with old and outdated 
content tend not to be highlighted.
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OBSERVATIONS

● Social feeds began appearing in direct search results on 
mobile in January 2024; does not appear when selecting 
business from the local pack, or in finder and map results.

● Feature does not always appear in the same order with 
other with other features.

● May be highlighted at the top of the knowledge panel in 
direct search results when the content aligns with perceived 
search intent. 

● Feature does not always appear regardless of having linked 
social accounts; linked channels with old and outdated 
content tend not to be highlighted.

● In October 2024 Google began highlighting posts from 
multiple social platform at a time.



© 2024 SOCi. All rights reserved® 50

OBSERVATIONS

● Early test data indicates that adding links to active social 
media profiles can have an effect on your search visibility 
and engagement!
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What does Google have to say about them?
Google has indicated to SOCi that social channels are 
beginning to play a larger role in influencing EEAT signals 
through customer interaction and feedback.

Experience (images and videos)
Expertise (posts), 
Authority (likes & followers)
Trust (shares & ratings)

What a Google Wants:
SOCIAL MEDIA LINKS

https://developers.google.com/search/blog/2022/12/google-raters-guidelines-e-e-a-t
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GBP Local Social Link Experiment
TESTING GOAL

Validate that signals from linked and active local social 
channels improve visibility (impressions, keyword volume, 
ranking) and engagement (calls, website visits) in local search.
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Jan-Oct 2024 YoY Nov 2024 -Jan 2025 YoY

GBP Local Social Link Experiment
THE DATA SO FAR…

Feb 2025 YoY
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● Google confirmed that posts that are timely, especially as they 
relate to national events and holidays, are given priority.

● Feature gives priority to posts with copy that aligns with the 
search query; creates another opportunity for optimization.

What a Google Wants:
OFFER & EVENT POSTS

Why this Matters: 

● Google is highlighting Offer & Event posts separate from the 
listings they are posted on in the Food & Beverage Industries. 
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CCO Spotlight
Google Offer & Event Posts

56

Why they Matter:

Feature now appears directly below the local pack in most 
food & beverage searches providing additional opportunity 
for visibility in search results. 

Gives priority to posts with copy that aligns with the 
search query; creates another opportunity for optimization.

Google confirmed posts with copy that is timely, esp. as it 
relates to national events and holidays, are given priority.

Though currently this feature is appearing primarily for 
food and beverage related searches, Google has indicated 
to us that they intend to expand it to other industries. 
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Nearby offers and events carousel 
not only consistently brings in post 
from other social channels, but also 
organized by the most recent to the 
oldest relevant post.

Recommendation: Publish ongoing 
offers at least once a week in one of 
your local social and/or search 
channels. 

Caught 
      in the Wild …
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OBSERVATIONS

● Social Posts only appear in the “Nearby offers & events” 
feature when links to those Social Profiles have been 
added to your Google Business Profile.
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RECOMMENDED ACTIONS

● Add your Local Social Profile URLs to your Google 
Business Profile.

● For channels where you do not have a local profile, link 
your brand profile.

● Keep your social profiles active; build a following and 
prompt engagement by posting content that informs 
customers, answers questions and provides value.

● Be sure to promote offers and events.



      Checkbox Optimization
New GBP Categories, Attributes & More…

62
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Department Store:

Has bakery
Sells flowers
Has pharmacy
Sells prepared food
Has repair services
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Food & Beverage:

High Chairs Available

 

NEW GOOGLE BUSINESS ATTRIBUTES



Caught in the  Wild
New features we’ve spied 
in Local Search results

64
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Learn before you go feature lets 
customers ask questions about your 
business; reveals information 
sources. 

Caught 
      in the Wild …
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Immersive View feature in Google 
Maps provides creepy overview of 
some activity based business. 

Caught 
      in the Wild …

https://docs.google.com/file/d/1yqlWGXzhryO_oTnYzb41vzjfae6cG6zG/preview
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Q&A

67
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Thanks for 
Joining!

68

See you next month!


