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1) Businesses ranking in the local pack have a high likelihood 
that the will also appear in Gemini’s AI powered results for the 
same query.

2) A Google Business Profile is more likely to have verification 
issues if it is not “owned” by the brand managing it. 

3) Google plans on retiring Posts by the end of the year.

4) Signals from active Social URLs added to your Google 
Business Profile can have a positive effect on both your 
search visibility and engagement. 

3 LOCAL SEO TRUTHS & A MYTH
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The study compared traditional Google Search results with 
Gemini’s AI-generated recommendations, using 1000 
restaurant-related queries to assess how often a business 
appeared in both result types.

The study found that Locations appearing in the Local Pack    
had a 26% likelihood of also appearing in Gemini results.

Only 5.1% of businesses in the top 3 organic positions appeared 
in Gemini results; though this shouldn’t be viewed as definitive 
indicator on how other industries may perform. Findings are likely 
skewed due to a high concentration of local dining and review 
sites dominating traditional organic search for restaurants. 

Does Local Pack Success = AI Success?
ONE STUDY SAYS “YES”

A recent study found a strong correlation between Google’s Local Pack rankings and AI visibility. 

Source: WILL DO SEO

https://willdoseo.com/google-search-vs-gemini-results/
https://willdoseo.com/google-search-vs-gemini-results/
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Cautions: Google may see listings owned by someone other than 
the brand as potentially fraudulent and place stricter requirements 
on verification.

3 LOCAL SEO TRUTHS & A MYTH

Ben Fisher
Steady Demand

Google Diamond Expert

Recommends: Make GBP ownership transfer a requirement in your 
Franchise agreements.
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Google Posts Far from Dead
APPEARING ALONGSIDE PHOTOS 

Businesses posting offers & updates to their Google Business Profile may find 
those posts appearing alongside photos and review snippets in the carousel atop 
their profile.

Observed Behavior:

● Posts appear vertically oriented; image may be cropped if 
not formatted the same way.

● Highlights the first 50-60(ish) characters of post copy.
● Does not seem to limit the number of review snippets that 

may appear (up to 3).

Recommendations for action: Local marketers will want to format 
posts (image & copy) to get the maximum impact when presented 
in this format. Grab customer attention with a short, impactful 
headline; and while Google recommends 1:1 formatted photos, 
keep important content within the center 3:5 of the frame.

#
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How Painting with a Twist increased GBP 
actions by 10%+ using local social signals.

social.soci.ai/gbp-boost

Scan or Visit to Register
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Industry News
The latest in Local Search 
and what it means for you
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Google Acknowledges Reverification Bug
FIX DOES NOT ADDRESS ALL ISSUES

14

In late September, SOCi, along with others in the industry, observed an increase in reverifications for 
businesses making updates to their GBP business name, address, phone number, and local page URLs, 
or by adding, deleting or changing their primary or additional business categories. 

On March 19, Google finally acknowledged a similar bug that caused 
a temporary spike in reverifications in recent weeks and issued a fix.

While some listings have been restored, Google has since clarified 
that this fix does not resolve the broader issue reported last fall. 
Further investigation is underway, and we expect additional 
clarification from Google soon.

Google did confirm with SOCi directly that these issues are not 
unique to managed listings, and occur regardless of whether 
updates are made via API or natively in Google Business Manager.

https://www.seroundtable.com/google-business-profile-re-verification-updates-38137.html
https://support.google.com/business/thread/332226114
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Search Labs “Ask for Me” Experiment
TESTS EXPANDS TO ADDITIONAL BUSINESS CATEGORIES

In February, Google Search Labs launched a new experiment they are 
calling, “Ask for me,” that uses AI to call businesses on customer’s 
behalf to find out what they charge for a service and when it’s available.

Initially limited to auto services and nail salons, Google Search Labs 
recently expanded the test to include car detailing, pet grooming, and 
phone repair, with the promise of “more coming soon...”

Why we care:

While sill only an experiment that may never be fully rolled out to the 
general public, it is an exciting potential new feature that could generate 
more active, qualified leads for local businesses that make themselves 
available to take these calls, and who don’t mistake them for spam.

https://docs.google.com/file/d/1ccFeTqioWFRFSTM6fpjwc8c4QKYj5jRI/preview
https://labs.google.com/search/
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Important GBP Update for Schools  
GOOGLE IS REMOVING REVIEWS & RATINGS
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In an email sent out on April 10th, Google announced they will be removing reviews and ratings from 
“general education school listings” starting April 30th.

Google defines general education schools as providing 
“primary or secondary education (including elementary, 
middle and high schools).”

This does not include pre-schools or higher education 
institutions (such as colleges, universities, vocational 
schools, and postgraduate schools).

What should you do?

If you are currently using a primary business category that 
defines you as a general education school, but another 
category could apply, you will want to change it before 
April 30th in order to retain your reviews.
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New GBP Feature in Local Results 
SOCIAL MEDIA UPDATES
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Recent posts from linked social networks are now appearing 
prominently in Finder search results on mobile devices.

The “Social media updates” carousel appears just below 
Review summaries, and (when they appear) the Popular   
Times and About this place features. 

Up to 10 posts may appear in the carousel from multiple 
networks starting with the most recent.

Why this matters:

Its position on the knowledge panel is likely a sign that 
Google sees social posts as experiential, helping to define 
what a customer can expect from that business. Those not 
adding links to their social pages may see a decline in leads 
as customers become more used to seeing and expecting 
this feature to appear.



Industry Search Trends
Benchmarking 2024
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Common Themes:

● Map Impressions Shifting Positive
● Search Impressions Shifting Negative

A Look Into Last Year
What happened in Search?

+22%

-10%

Map Impressions 

Search Impressions 

+4% Leads 
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Property Management

Breaking It Down By Industry
What did 2024 Look Like?

+25%

-12%

Map Impressions 

Search Impressions 

+8% Leads 

Financial Services

-8%

-17%

Map Impressions 

Search Impressions 

-4% Leads 

Brand

+22%

-14%

Map Impressions 

Search Impressions 

+.4% Leads 
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Observations:

● Map v. Search Impressions

● Leads Flat or Negative

● Brand Search generally declining

● Position in SERP volatility

A Look Into Last Year
What happened in Search?



Quick Poll
AI Strategy

22
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1) Yes, I’ve already started optimizing

2) I’m currently building my AI strategy

3) It’s on my to-do list

4) I want to but I’m not sure where to begin

Is AI Search Optimization Part of your Strategy this Year?



5 Tips for Beginning your AI 
Search Optimization Strategy

24
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5 Tips for Beginning your AI 
Search Optimization Strategy
 

TIP 1: Don’t panic!

Good local SEO practices still apply, especially as it relates to the local page.



© 2024 SOCi. All rights reserved®

5 Tips for Beginning your AI 
Search Optimization Strategy
 

TIP 1: Don’t panic!

Google is still the dominant force in local search.

Source: https://gs.statcounter.com/
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5 Tips for Beginning your AI 
Search Optimization Strategy
 

Source: Google MapsSource: ChatGPT
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Source: ChatGPT

Local Page 
Sources
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TIP 2: Make sure Local Pages tell the story of your business

● On-page copy should accurately and fully describe the 
products and/or services you provide.

5 Tips for Beginning your AI 
Search Optimization Strategy
 

“Without content it literally is not possible 
to rank. If you don’t have words on page 
you’re not going to rank for it.” - Google
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5 Tips for Beginning your AI 
Search Optimization Strategy
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TIP 2: Make sure Local Pages tell the story of your business

● Benchmark yourself against the industry.

5 Tips for Beginning your AI 
Search Optimization Strategy
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TIP 2: Make sure Local Pages tell the story of your business

● Answer common questions.

5 Tips for Beginning your AI 
Search Optimization Strategy
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TIP 3: Make sure your Local Pages follow SEO best practices for technical optimization

The better your pages are structured, the easier it is for crawlers and AI agents to interpret and 
understand your page. 

5 Tips for Beginning your AI 
Search Optimization Strategy
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Title Tags, On-Page Copy, and even Schema are just as 
important to AI agents as they are to traditional search.

Title Tags define the primary purpose of your business 
and what city it’s located in.

Heading Tags are used to structure your content by 
splitting it into distinct sections (similar to a table of 
contents). 

Schema turns your page into a structured citation that 
includes relevant information like name, address, 
phone number, website, hours of operation and 
business type. without it, crawlers and agents may 
misinterpret the intent of your page

Local Landing Pages
INFLUENCE ON GENERATIVE SEARCH RESULTS

Local Generative Search results like Google’s AI Overviews rely heavily on local website information.
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5 Tips for Beginning your AI 
Search Optimization Strategy
 

Source: Google MapsSource: ChatGPT

Does website has business Schema?
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How would you search if you were looking for your products or services?

Do you appear in the search results?

What sources do the AI results site?

5 Tips for Beginning your AI 
Search Optimization Strategy
 

TIP 4: Be Your Own Customer
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Source: ChatGPT

Sources Cited:
● Local Pages
● Groupon

Conclusion: Post deals on 
local pages, or publish 
pre-purchase deal on 
Groupon
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Source: ChatGPT

Sources Cited:
● Local Pages
● Open Table

Image Sources Cited:
● Pinterest
● Business website
● Local review sites
● Tripadvisor
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TIP 5: Engage Locally

“Best” searches tend to rely on local review sites.

5 Tips for Beginning your AI 
Search Optimization Strategy
 



      Checkbox Optimization
New GBP Categories, Attributes & More…
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CHECK YOUR GOOGLE BUSINESS ATTRIBUTES

https://docs.google.com/file/d/1WdaIu84E5IAqx_wrH2VGhihgyG7RLw_w/preview


Caught in the  Wild
New features we’ve spied 
in Local Search results
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Latest in local food feature appearing 
in mobile search results for food 
related searches.

Seems to highlight same articles that 
are used as “best” of justifications. 

Caught 
      in the Wild …
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Mike broke Google again…

Nearby offers and events carousel 
and a Nearby events and deals 
6-pack. 

Caught 
      in the Wild …
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Editorial Summaries not updated 
as often as they should be.

Caught 
      in the Wild …



© 2024 SOCi. All rights reserved®© 2024 SOCi. All rights reserved®

Q&A
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Thanks for 
Joining!
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See you next month!


