
Squeezing the most out of your local 
SEO.

September 17th, 2025



© 2024 SOCi. All rights reserved® 2

1) Perplexity uses Google data to provide timely answers.

2) Apple’s LLM uses Google data to provide timely answers.

3) ChatGPT uses Google data to provide timely answers.

4) Meta AI uses Google data to provide timely answers.

3 LOCAL SEO TRUTHS & A MYTH
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SOCi Customers

Watch On-Demand

Scan or Click

Non-Customers

Scan or Click

https://university.meetsoci.com/learn/video/recording-the-seo-juice-may-2025
https://university.meetsoci.com/pages/the-seo-juice
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=----
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=-25-7-9
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=----
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1) Perplexity uses Google data to provide timely answers.

2) Apple’s LLM uses Google data to provide timely answers.

3) ChatGPT uses Google data to provide timely answers.

4) Meta AI uses Google data to provide timely answers.
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3 LOCAL SEO TRUTHS & A MYTH



© 2024 SOCi. All rights reserved®

5 Tips for Beginning your AI 
Search Optimization Strategy
 

Source: Google MapsSource: ChatGPT
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● Industry News
The latest news in Local Search & what it means for you

● Links in Social Media
Where & When to Include

● Google vs. Apple Maps
Where do Customers Engage Most?

● Spark of Genius
The Power of Hyperlocal Content

● Checkbox Optimization
New Google Categories,
Attributes & Features

● Caught in the Wild
New features we’ve spied 
in Local Search results
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Industry News
The latest in Local Search 
and what it means for you
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Google Search Algorithm
AUGUST 2025 SPAM UPDATE IN PROGRESS

10

On August 26th, Google began pushing out its first 
Spam update of 2025. 

Per Google: “While Google's automated systems to 
detect search spam are constantly operating, we 
occasionally make notable improvements to how they 
work. When we do, we refer to this as a spam update.

Takeaway for Local Businesses:

Make sure your local pages are helpful and follow technical SEO best practices.

While Spam updates don’t typically affect local visibility, a number of businesses did see a drop in 
GBP rankings for many keywords not directly related to their core offerings after the last Spam 
update in June ‘24. In nearly every instance, the local pages associated with the affected business 
were content thin and/or did not follow technical SEO best practices. 

https://developers.google.com/search/docs/appearance/spam-updates
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LLMs Have a 404 Problem 
According to Ahrefs Study
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A new study by Ahrefs found that AI assistants, particularly ChatGPT, are significantly more likely than 
Google Search to direct users to non-existent “404” pages.

Takeaway for Local Businesses:

Make sure you have 404 pages set up on your site that 
help customers get to where they are going, rather than 
land them in a dead-end without a lifeline.

Key findings:

● AI-generated links return 404 errors 2.87× more 
often than those from Google.

● ChatGPT has the highest error rate: 2.38% 

● Many of these 404s are due to hallucinated URLs - 
either expired pages remembered from training data 
or fabricated, plausible-looking links.

https://ahrefs.com/blog/how-often-do-ai-assistants-hallucinate-links/
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Google Keeps Chrome, but Loses 
Exclusivity 
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A federal judge ruled that Google had to sacrifice it’s exclusive search deals which cemented it as 
the primary search engine of choice with popular smartphones, browsers, and devices. The judge 
stopped short, however, of forcing a breakup of any kind. Google does, however, have to share some 
of it’s search data with rivals.

A few thoughts..

This ruling seemed a bit light when it comes 
to cracking down on a “Monopoly”, but the 
judge anticipated increased competition 
thanks to the world of LLMs.



© 2024 SOCi. All rights reserved®

“Top-rated” Business More Visible in 
AI-Organized Results
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AI-organized search results on mobile is now highlighting 
“Top-rated” businesses in many industries. 

Unlike searches that include “best” or “top”, Google does 
not appear to auto-apply a ratings filter, though top 
results do consistently been observed to rank above a 4.0. 

Takeaway for Local Businesses:

Google appears to be putting an increasing value on the 
customer experience in evaluating a business’ Prominence.

Businesses with low ratings and/or review volumes vs. 
their competitors will likely see a decline in overall visibility 
as this feature rolls out to users more widely.
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A Google Parameter Change Causes 
Ranking Tools to Break 
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Google recently dropped it’s “&num=100” parameter which allowed crawlers to query 100 results at a 
time. The dropping of this parameter has stunted a number of keyword ranking tools from being able 
to crawl results past the top 10. 

What This Means..

Rethink your ranking results in your tools - 
companies will need time to re-query.

Don’t be alarmed by your Google Search 
Console results. Impressions will drop but 
rank/click should remain steady. This 
indicates a lot of impression data was 
influenced by “bot” like traffic. 
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Local Pages are your Secret Weapon in 
a World of AI Search 
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A helpful post by SEO industry Guru, Phil Rosek, offers advice for 
businesses looking to stand out in competitive AI-driven searches: 
create a “Why Choose Us” page or content section on your website.

His advice aligns SOCi’s own recommendations and observations that 
LLMs tend to seek out differentiating information to answer queries 
about services offered, specializations, customer feedback, speed of 
service, pricing, and more. So why not package that information 
clearly—for both LLMs and your target customers—in one 
easy-to-digest place?

Takeaway for Local Businesses:

Rozek notes that while some businesses might opt for a standalone 
“Why Choose Us” page, multi-location brands may be better served by 
featuring this content prominently on their local landing pages. SOCi 
recommends doing this through a mix of “About” copy and FAQs.

https://www.localvisibilitysystem.com/2025/08/13/easy-win-for-ai-local-seo-a-strong-why-choose-us-page-on-your-site/
https://docs.google.com/presentation/d/14YJppmjgOyO8Zw3YACOp4v76G2llXv94dHqZLlwf6M8/edit?slide=id.g34cd1c96600_1_2454#slide=id.g34cd1c96600_1_2454


Links in Social Media
Strategy

16
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LinkedIn
LINKS IN CAPTION 

Sr Director of Product, Rishi Jobanputra,  explains 
that a link does not hurt reach on LinkedIn IF the 
post leads with value and the link is just there to 
supplement what is in the post. However if the sole 
purpose of the post is to drive traffic to the link, 
then the reach will suffer

Recommendations: 
● Take this insight and make sure the caption is 

written in a way that makes the link 
supplemental to the message

● If performance is down when using a link in 
the caption, test if posts performs better by 
putting a link in the comment OR bypassing 
the link all together if not needed

https://www.linkedin.com/posts/rishij_back-to-answer-more-feed-questions-and-reminder-activity-7361548020384976897--dhX
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Facebook wants to keep users engaged on its platform. They warn that a 
link in the caption will impact reach
➔ External links direct users away, potentially reducing time spent on 

Facebook
➔ The algorithm favors content like images, and videos over posts 

with outbound links
➔ Studies have shown that Facebook posts without links receive 

approximately twice the engagement of those with links
◆ Linked posts are perceived as promotional or less engaging
◆ Users may hesitate to click links due to potential disruptions 

or security concerns.

Facebook Algorithm
LIMITS REACH ON POSTS WITH LINK

Takeaway: Post the link in the first comment of the post via SOCi publishing
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Directing audience to a link or more information in the caption:
➔ "Want to learn more? Drop by the comments for all the details ⬇"
➔ "We’re hosting something exciting Saturday… you’ll find all the info in the comments! 
👇"

➔ "What’s your go-to coffee order? ☕ Tell us below and we’ll share ours in the 
comments!"

➔ "Want to win a gift card? 🎁 Instructions are in the comments."
➔ "Wondering how this works? We broke it down step by step, link in the comments."
➔ "We’ve just launched a new service! 🚀 Read more about it in the comments.”

Note that URLs should not be used in Instagram’s first comment

First Comment
EXAMPLES



Quick Poll
AI Strategy

20
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What is your go-to when searching for a local business on the go?

● Google Search/Maps

● Apple Maps

Google or Apple Maps?
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Where do Customers Engage Most?
    Google vs. Apple Maps
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Where are local customers searching most?
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Apple Maps Leads Report
HOW ARE CUSTOMERS ENGAGING WITH YOU?
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Apple Maps Leads Report
HOW ARE CUSTOMERS ENGAGING WITH YOU?
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Case Study:

Goal: Determine the split of Google & Apple Maps 
traffic for industries where direction requests are a 
strong indicator of customer intent.

Test Group: Two dozen QSR and Beverage brands

Period Measured: Q2 2025

Google vs. Apple Maps
WHERE DO CUSTOMERS ENGAGE WITH YOU MOST?
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Google vs. Apple Maps
WHERE DO CUSTOMERS ENGAGE WITH YOU MOST?

Ave. Google Action Rate: 6.6%

Ave. Apple Maps Action Rate: 47.1%

While average impressions on Google are 8x that of Apple Maps, 
searchers on Apple Maps were 8x more likely to take action.
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Google vs. Apple Maps
WHERE DO CUSTOMERS ENGAGE WITH YOU MOST?

Average Branded Impressions: 77.8%

High: 94% / Low: 60%

While average impressions on Google are 8x that of Apple Maps, 
searchers on Apple Maps were 8x more likely to take action.
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Google vs. Apple Maps
WHERE DO CUSTOMERS ENGAGE WITH YOU MOST?

Direction requests make up nearly half of all actions taken on Apple Maps; 
often surpasses direction request volumes on Google.
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APPLE BUSINESS LISTINGS
REASONS TO SET UP DELEGATION

Reporting: Apple Maps reporting is available to delegated businesses. 
Besides traditional views & actions reporting, Apple includes insights 
on showcase clicks, photo views, and share branded vs. non-branded.

Better Visibility:  Per the Apple Maps team, delegated listings are 
considered more authoritative and get preference in search. 

Better Engagement:  Apple Business Showcases allow a business    to 
publish localized content that informs potential customers and 
creates opportunity for increased conversion.

Fewer Errors: Once delegated, data sent by your listings management 
provider becomes the single source of truth. 



Spark of Genius
The Power of Hyperlocal Content

31
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The Power of Hyperlocal Content

We analyzed millions of posts 
and found: 

hyperlocal content 
dramatically outperforms 
group-level posts

177% higher engagement 
rate on Facebook*

98% higher engagement rate 
on Instagram*

*when locations posted directly
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Local Social Posts Drive 
Engagement Rate 

3X Higher 

Than Group Posts
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Smarter Posting, Bigger Impact
Hyperlocal content turns community connection into measurable growth

Empower local authenticity
✓ Equip locations to create content rooted in community, culture, and events.

Shift from volume to value: 
✓ Move beyond “more posts” to meaningful posts — fewer, higher-quality updates deliver stronger engagement 

and reach.

Turn engagement into growth: 
✓ Treat local social not as supplemental but as a core lever for brand visibility and customer connection.

Scale without losing the local voice: 
✓ Use SOCi to provide templates, AI-driven calendars, and guardrails that keep posting efficient and authentic.



      Checkbox Optimization
New GBP Categories, Attributes & More…
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New GBP Categories

Financial Services:

Insurance agent

 

Education:

Bilingual preschool

 

Donburi Restaurant

 

Food & Beverage:



Caught in the  Wild
New features we’ve spied 
in Local Search results
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Caught 
      in the Wild …

Respected industry 
experts dispelling 
misinformation about 
LLM optimization.
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Caught 
      in the Wild …
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Thanks for 
Joining!

40

See you next month!



Digital marketing is changing. 
Reimagine your entire strategy.

Register now, 
October 27–29 in Chicago 
SOCi ReImagine

Scan or Click

https://www.soci.ai/events/reimagine/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-eve-presentation&utm_content=-25-8-13-
https://www.meetsoci.com/reimagine/
https://www.soci.ai/events/reimagine/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-eve-presentation&utm_content=-25-7-9
https://www.soci.ai/events/reimagine/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-eve-presentation&utm_content=-25-8-13-

