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● Industry News
The latest in Local Search & Social and what 
it means for multi-location businesses

● The Search Everywhere Journey
What local discovery looks like when it starts 
somewhere other than traditional Google search.

● Checkbox Optimization
New Google Categories,
Attributes & Features.

● Caught in the Wild
New features we’ve spied 
in Local Search results
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Industry News
The latest in Local Search & Social and 
what it means for multi-location brands
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Page Impressions Overcounted in 
Search Console for Nearly a Year
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On April 3rd, Google quietly announced that a logging 
error has been preventing Search Console from 
accurately reporting impressions since May 13, 2025.

Takeaway for Multi-Location Brands:  For teams currently reporting on organic performance, the 
immediate priority should be getting ahead of this with stakeholders before the impression drop 
triggers unnecessary alarm. Annotate the change in Search Console and any connected reporting 
dashboards, and make clear that declining impression counts in the coming weeks reflect a 
reporting correction, not a rankings collapse. It’s also important to note, that while impressions 
were undercounted, clicks and other metrics were not. 

Per Google, the issue is expected to be resolved over 
the next few weeks. As a result users may notice a 
decrease in impression reporting going forward. 

Google did not indicate the scope of the overcounting. 
Historical data is not expected to be corrected. 

https://support.google.com/webmasters/answer/6211453#zippy=%2Cperformance-reports-search-results-discover-google-news
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Instagram is leaning into being a search engine. Adam Mosseri 
has mentioned several times that Instagram is looking to 
enhance it’s search capabilities. They've recently changed how 
search results look- mostly surfacing Reels (including carousels 
and stills as well, just not as often) and almost always surfacing 
posts with text overlay

Takeaway: Text overlay on Reels is huge for search discovery.
Social teams should be working with their SEO team members to 
understand what keywords to include in the text overlay

IG Search Experience

https://docs.google.com/file/d/1gekbLoSRBz_j5cFbd-eYhK5pEkHjvxTB/preview
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In March, Instagram 
launched a number of UI 
updated including 

● The ability to pause a 
reel by tapping it

● The ability to 
recorder a carousel 
post after it’s been 
posted

Instagram UI Updates
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Takeaway for Multi-Location Brands:  With more results, comes more 
competition. Brands will likely these additional sponsored listings 
pushing them further down in the results customers see, leading to a 
potential decline in overall leads. 

Brand must ensure they are doing all they can to make their profiles 
stand out against ones that pay for extra features along with their 
placement. Be sure to mark all services and attributes, post photos 
regularly, and publish posts that give people reason to choose you. 

If you do a local search on mobile, you'll likely find every 4th result (once 
you get past all the sponsored results) is now another sponsored result!  

What Industries are Affected?
Has been observed for all industries except Food & Beverage.

1/3rd of Local Results on Mobile 
Now Paid Placement

Source: SOCi Central

https://soci-central.meetsoci.com/industry-updates/post/1-3rd-of-local-results-on-mobile-now-paid-placement-z7BTQhx3mUb9DSV
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Google Search Algorithm
MARCH 2026 CORE UPDATE IN PROGRESS
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On March 27th, Google began the rollout of its first 
Core update of 2026.

Per Google: “This is a regular update designed to 
better surface relevant, satisfying content for 
searchers from all types of sites.’

The rollout may take up to 2 weeks to complete.

Takeaway for Multi Location Brands:

Brands following Local SEO best practices do not typically experience a negative impact on their 
search visibility when core updates are rolled out. Per Google: “most sites don't need to worry 
about core updates and may not even realize one has happened.” For brands with known SEO 
gaps, you will want to keep an eye on keyword rankings for top queries over the next few months 
to assess if profiles or linked local pages were affected by the update.

https://www.linkedin.com/posts/googlesearchcentral_google-search-status-dashboard-activity-7443224222291808256-BZXI?utm_source=share&utm_medium=member_desktop&rcm=ACoAAACnDz8BiKuPXOH3S5cSFmFfiCwK-FV9DoE
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Emplifi Determines What Drives FB 
Reels Engagement

Social Media Today resorts that based on analysis of over 10,000 Facebook Reels published by 704 
brand Pages, Emplifi found several key data points that can help to boost engagement

● The data showed that videos that include human speech in the first three seconds drive better 
response.

● Emplifi’s data also found that when a person appears for at least one second within the first three 
seconds of a Reels clip, retention improves by about 10% for 10-second views

● The report also found vertical videos seeing 20.9% higher reach
Full study: https://emplifi.io/resources/facebook-reels-data/ 

Takeaway: The human element and authenticity is important on social media, 
now more than ever. Focus on hyper local content that shows staff, customers, 
etc.- Especially when posting on Facebook Reels

https://emplifi.io/resources/facebook-reels-data/
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Review Volume Filters Could Limit 
Visibility in Google Maps
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Did you know that even a “Top rated” business can be 
filtered out of search results if their volume of reviews is 
too low as compared to the average volume in their area?

For many industries where the level of service a business 
provides is an important choice consideration, Google 
includes a prominent filter in Maps allowing searchers to 
omit profiles with low review volumes. 

Filter volumes vary by industry and area, though we found 
it to often be set at 30-50% of the average volume for the 
top 20 results

Takeaway for Local Businesses:   It’s not enough to be highly rated. While higher review volumes on 
Google improve your rank and reach, low volumes can limit your visibility if they are lagging behind your 
competition. Use competitive tools like GEO Rank to see how your locations stack up. 
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Google Confirms Bug in Review Reporting; 
No ETA on When to Expect a Fix
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There have been widespread reports of Google review discrepancies between what is showing natively 
on GBP and what is appearing in review response platforms like SOCi .

As Google's engineers work to patch the API issues caused by their 
anti-scraping rollout, we expect the missing historical reviews to 
eventually repopulate in your dashboard. We are monitoring this daily 
and will notify you the moment Google pushes a permanent fix.

Through our partnership with Google, we have been able to validate the 
primary source of these discrepancies: a bug related to a system-wide 
crackdown on unauthorized data scraping companies like SerpAPI.

Unfortunately, the technical roadblocks Google implemented to stop 
these scrapers have inadvertently created an issue with the API SOCi 
and others use to sync review data for our customers.

Google confirmed their engineering team is actively working on fixing 
the issue, but stated there is no current ETA for a resolution.

Source: SOCi Central

https://www.soci.ai/blog/local-memo-llms-send-users-to-404-pages-users-trust-blue-links-over-ai-answers-chatgpt-relies-on-scraped-google-data/
https://soci-central.meetsoci.com/industry-updates/post/important-update-on-google-review-discrepancies-k7BzVMrkY9cMFM4


Quick Poll
Where Does Your Discovery 
Journey Begin?
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You have friends coming to town with kids and want to find a brunch spot with 
a good vibe and a diverse menu. But also easy parking & not too long of a wait. 
Where do you begin your search?

1. Google
2. Gemini/AI Mode
3. ChatGPT/Perplexity/Claude
4. TikTok
5. Instagram
6. Facebook
7. Reddit
8. YouTube

Where Does Your Discovery Journey Begin?



The Search 
Everywhere Journey
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Discovery Outside Traditional Search
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Signals Searchers are Starting their 
Discovery Journey Elsewhere

~1% of total keyword 
impressions was for Groomer.

93% of Grooming listings 
ranked in the top 3 in January.
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Gemini & Google’s AI Mode
DATA RETRIEVAL & FILTERING ARCHITECTURE
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Gemini & Google’s AI Mode
DATA RETRIEVAL & FILTERING ARCHITECTURE
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Traditional Search vs. AI Mode
WHERE TECHNICAL SEO FAILS

https://docs.google.com/file/d/1DjSyl7SCD-PowjtkFkh3CeFL-RlEf2pW/preview
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Traditional Search vs. AI Mode
WHERE TECHNICAL SEO FAILS
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Gemini & Google’s AI Mode
TRADITIONAL SEO IS NO LONGER ENOUGH
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Gemini & Google’s AI Mode
UNDERSTANDING LLM BIAS

Pizza Restaurants: National Chains vs. Local Shops Catering: Restaurants vs. Dedicated Caterers
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Gemini & Google’s AI Mode
SUBVERTING BIASES

Recommendations for Success in an LLM World:

● Perform a discovery search for your industry.

● When a location doesn’t appear as a recommendation, ask why.

● Uncover what national vs. local biases exist.

● Create content that speaks to those biases or shortcomings (i.e. if 
LLMs think local dental brands are better for kids, create content 
acknowledges the challenge of brining a child in for their first dental 
appointment and detail your process for addressing it). 
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DISCOVERY —---  > SOCIAL SEARCH BRAND SEARCH —------ > SOCIAL 
SEARCH

QUERY / QUESTION  —------ > SOCIAL 
SEARCH

QUERY / QUESTION  —------ > SOCIAL 
SEARCH

Social Search Experiences
Property Management/Instagram Examples

https://docs.google.com/file/d/1de-AwbD_QcUyj_GB25CT_49odhJxG2XB/preview
https://docs.google.com/file/d/1FJHv49hyMsm10tbA4pspgLvt63yVq4v3/preview
https://docs.google.com/file/d/15wifFsM_u56vy-EaS07G5MlQq8PAZZOy/preview
https://docs.google.com/file/d/19Bs_JT9Xe-65VhvEPL-_-mvPBYz7eT4-/preview


      Checkbox Optimization
New GBP Categories, Attributes & More…
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Added March 25th:

● Pickleball Instructor
● Spine Surgeon
● Medical Geneticist

NEW GOOGLE BUSINESS CATEGORIES



Caught in the  Wild
New features we’ve spied 
in Local Search results
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Caught 
      in the Wild …

A really great editorial on why you 
should be wary of self-proclaimed 
“SEO Guru”

https://preetigupta.me/blog/misuse
-of-the-word-guru/

https://preetigupta.me/blog/misuse-of-the-word-guru/
https://preetigupta.me/blog/misuse-of-the-word-guru/
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From a 3 year old SEO 
training presentation :)



Between the Juice
Current Available and Upcoming 
Resources for Local Search 
News, Tips and Tricks
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SOCi Customers

Register to Join Live
or watch on-demand

Scan or Click

Non-Customers

Scan or Click

https://university.meetsoci.com/catalog?labels=%5B%22Format%22%5D&query=tags%3A%22seo-juice%22&values=%5B%22Recorded%20webinar%22%5D
https://university.meetsoci.com/catalog?labels=%5B%22Format%22%5D&query=tags%3A%22seo-juice%22&values=%5B%22Recorded%20webinar%22%5D
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=----
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=-25-7-9
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=----


Discover and Learn with

SOCi Central

● Find everything SOCi — 
product updates, training, and 
resources — all in one place

● Learn best practices, find 
resources, and get answers 
from SOCi experts

Stay informed with insights 
and announcements to help 
you succeed faster

Welcome to SOCi CENTRAL

Your hub for connection, collaboration, and 
growth
Discover best practices, connect with peers, share ideas, and get the most out of your SOCi experience.

Ask a question Share a win

For newer  customers



Your AI search questions. Our honest answers.

Scan to Register
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Thanks for 
Joining!
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See you next month!


