


The SEO Juice

3 SOCIAL TRUTHS & A MYTH

1) Instagram is generating Al summaries in the comments and
search results

2) Carousels are being shown more in the Instagram feed due
to the multiple images

3) The Facebook newsfeed shows you every post from your
friends and pages that you follow

4) TikTok is surfacing reviews from Google Maps
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The SEO Juice

3 SOCIAL TRUTHS & A MYTH

M““ The Facebook newsfeed shows you every post from your

friends and pages that you follow

Approximately 30% of the content in your Facebook
Feed is recommended by Meta's Al algorithms,
meaning it comes from accounts you don't follow such
as public pages, creators, or groups.
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Instagram is generating Al summaries in
the comments and search results

819 all T &

{ O hsk Meta Al or Search

Y

6.A GOODJACNE|
FACEWASH

Comments

C Medicated moisturizers for acne prone skin

itx._.fr 49w # - @ by author
| have tried the Acnes face wash it actually <o
works like a charm 346

Reply
View 15 more replies

emanfatimausman 25w

My daughter is 16 years old, her face is v
white patches, what will be the solution for

this?

Reply See original

ahmadhassanbhutto 25w
Under budget btain jin ki pay hi 30k ho wo Q
Kiya le

Reply
Viid ¥ oo o e
@ Add a comment for draroobabato...



https://docs.google.com/file/d/1ApCCKqfG-qGf497LOHphsGR_Q9SFJ7_O/preview
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& According to Hootsuite, carousels get 1.4x
1l more reach and 3.1x more engagement

compared to regular posts.

It got
better.

If someone doesn't engage the first time,
Instagram usually will show them that post
again with the second slide

.........

uuuuuuuuuuuuuuuuuuuuuu

A a ® O A&

soc?”

© 2024 SOCi. All rights reserved®



The

Juice

3 SOCIAL TRUTHS & A MYTH

()

True

soc?”

TikTok is surfacing reviews from Google
Maps

The testing feature eliminates the need to
conduct a new search or open Google
when you come across a place on TikTok
and want to learn more about it.

< Q nobu Search

Just hit up Nobu's first Toronto location.
2| Nobu Hotel Toronto - Toronto
Mayu Munches - 202
Just hit up Nobu'sifSt Toronto location,

and it was d ely an experien... more
-

Add comment... @ @ @

< Search

<

Nobu Hotel Toronto
4.8/5 on TikTok (73 reviews) >
Hotel Near attractions More >

Near Toronto Sign
7 33 Mercer St, Toronto, ON M5V 1H2, Canada

4

Reviews (73) More >

Charlene L
Q Google Maps - 3-12

We recently had the pleasure of dining at the Nobu
Toronto restaurant in the private room, and it was
one of the best dinners I've had in a long ti...

B camisha mill
A - 9 Google Maps - 2024-12-14

| recently had the pleasure of dining at Nobu
Toronto, and the experience was truly memorable.
My friend Fele and | were seated in the loun...

{ Lucy Halvorson
- @ Google Maps - 2024-12-5

Went here recently. Food was amazing. Our waiter
was great. It was the manager who needed to
come, squat beside me? And interrupt dinne...

View all >
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e Industry News
The latest news in Local Search & what it means for you

e Search Everywhere Optimization
Redefining SEO in a World of Fractured Search

e Beyond the Local Pack
Local Discovery Opportunities on GBP
you're Definitely Missing out on &/“"

e Checkbox Optimization
New Google Categories,
Attributes & Features

e Caught in the Wild
New features we've spied {
in Local Search results .
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Watch On-Demand
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https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=-25-7-9-
https://university.meetsoci.com/learn/video/recording-the-seo-juice-may-2025
https://university.meetsoci.com/pages/the-seo-juice
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=-25-7-9-
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=-25-6-10-

R€magine

Digital marketing is changing.
Reimagine your entire strategy.

Kelly Ryan
OpenAl

Scan or Click



https://www.soci.ai/events/reimagine/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-eve-presentation&utm_content=-25-6-10-
https://www.meetsoci.com/reimagine/
https://www.soci.ai/events/reimagine/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-eve-presentation&utm_content=-25-7-9
https://www.soci.ai/events/reimagine/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-eve-presentation&utm_content=-25-7-9
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Industry News '

The latest in Local Search
and what it means for you

The Juice



® Google Search Algorithm
JUNE 2025 CORE UPDATE IN PROGRESS

On June 30th, Google began pushing out its second
Core update of 2025.

All incidents reported for Ranking

2025

SUMMARY DATE

“This is a regular update designed to better
surface relevant, satisfying content for searchers from
all types of sites.”

June 2025 core update 30 Jun 2025

March 2025 core update 13 Mar 2025

2024

The update is expected to take 3 weeks.

December 2024 spam update 19 Dec 2024

December 2024 core update 12 Dec 2024

Takeaway for Local Businesses:

Brands following Local SEO best practices do not typically experience a negative impact on their
search visibility when core updates are rolled out. - "most sites don't need to worry about
core updates and may not even realize one has happened.” For brands with known SEO gaps, you will
want to keep an eye on keyword rankings for top queries over the next few months to assess if
profiles or linked local pages were affected by the update.

soc?”


https://www.linkedin.com/posts/googlesearchcentral_google-search-status-dashboard-activity-7345460348960817152-Hs7A?utm_source=share&utm_medium=member_desktop&rcm=ACoAAACnDz8BiKuPXOH3S5cSFmFfiCwK-FV9DoE
https://status.search.google.com/products/rGHU1u87FJnkP6W2GwMi/history
https://developers.google.com/search/updates/core-updates

Google Patent Filing Confirms User

Behavior as a Ranking Signal

While Google has denied it for years, a recent patent filing confirms
that user behavior (i.e. engagement) does play a crucial role in their
search rankings algorithm.

Google's reveals a system that considers
users' trust in websites, demonstrated through actions like frequent
visits, as a signal to determine overall trustworthiness. The level of
trust associated with a website can change over time, increasing or
decreasing based on ongoing user interactions and behavior.

Takeaway for Local Businesses:

Google's patent highlights the importance of trust and user
centricity in search result rankings. Brands that focus on creating
helpful content and providing a good user experience can not only
improve their SEO performance but also build a sustainable and
credible online presence.

soc?”

START

START

RECEIVE INFORMATION
INDICATING USER TRUSTS LABELS
MADE BY ENTITY

RECEIVE QUERY
402

l RETRIEVE DOCUMENTS RELEVANT TO
QUERY TERMS
STORE A TRUST RECORD FOR THE 404
TRUST RELATIONSHIP BETWEEN THE [
USER AND THE ENTITY
214 r FOR EACH DOCUMENT 1
COMPUTE TRUST RANK FOR ENTITIES DETERMINE ANNOTATIONS &
204 LABELS ASSOCIATED WITH
DOCUMENT
406
m DETERMINE TRUST RANKS OF
ENTITIES PROVIDING
FIG. 2 ANNOTATIONS
: 408
AGGREGATE TRUST RANKS
PER LABEL
START 410
GATHER ANNOTATIONS APPLY TRUST RANK TO
ASSOCIATED WITH AN ENTITY DOCUMENT SCORE
302 412
STORE ANNOTATIONS RERANK SEARCH RESULTS BY TRUST
IN ANNOTATION DB ADJUSTED SCORES
414
FIG. 3 FIG. 4


https://patents.google.com/patent/US7603350B1/en
https://patents.google.com/patent/US7603350B1/en

Google’'s Index Freshness
Gives it an Edge over LLMs

Google's head of Al, Jeff Dean, recently highlighted Google's advantage when it comes to “index
freshness” — how frequently website references are updated. Index freshness has been a significant

concern for other LLM providers, like OpenAl.

“If you are using search tools offered by closed LLM
providers (e.g., Anthropic, OpenAl), be aware that
these companies use their own search indexes, which
are not updated in real-time or even regularly.”.

Takeaway for Local Businesses?

This focus on freshness has historically distinguished
Google’s general search experience from competitors,
a benefit now carrying over to the Al-driven search
environment. Multi-location brands that prioritize
regular content updates and accurate local information
will remain competitive in this new landscape.

soc?”

‘9 Jeff Dean @ X
& @JeffDean - Follow
Index freshness is something | and many others at Google
have worked on for many years.

@ Delip Rao efo & @deliprao

If you are using search tools offered by closed LLM providers (e.g.,
Anthropic, OpenAl), be aware that these companies use their own
search indexes, which are not updated in real-time or even regularly. As
a result, you may occasionally encounter 404 links, which can tarnish
the

12:44 AM - Jun 20, 2025 ®

@ 1.2k @ Reply (2 Copylink

Read 37 replies

Source: X


https://x.com/JeffDean/status/1935921788435022027?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1935921788435022027%7Ctwgr%5Efacd291e09c9de7aa94c5967b7061c7820e7ce08%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.seroundtable.com%2Fgoogle-index-freshness-ai-39629.html

It's not a Matter of "Al or search,”
but Rather "Al in search”

Liz Reid, Google's head of Search, laid out in a wide-ranging interview with Semafor, Google's strategy
for the Al search era — one that's integrated, multimodal, personalized, and grounded in the web. In
short, Al is not replacing search, but integrating with it, playing a crucial role in:

Ranking results: Search engines use complex Al algorithms to
determine the relevance and order of search results.

Understanding intent: Al helps search engines understand the
meaning behind user queries, going beyond simple keyword matching.

Personalization: Al tailors search results based on individual user data,
leading to more relevant and personalized experiences.

New search capabilities: Al enables features like voice search, image
search, and generative Al overviews.

Takeaway for Local Businesses: While this will ultimately mean fewer search impressions, it will mean
better qualified leads for those who focus on authority building (i.e. reviews, local pages & social)

soc? Source: Semafor



https://www.semafor.com/article/06/25/2025/googles-head-of-search-liz-reid-on-the-companys-ai-transition
https://www.semafor.com/article/06/25/2025/googles-head-of-search-liz-reid-on-the-companys-ai-transition

A Majority of Local Business not
Optimized for “Near me” Searches

A recent BrightLocal study focusing on “"near me” searches found that "46% of consumers said they ‘always’
or ‘'often” add ‘'near me' to their local search queries. They may just not do it as often.

e 94% of local pack results did not show evidence of
‘near me’ optimizations.

e 24% of local pack results did not have linked landing
pages. Another 4% linked to broken/404 pages.

e 31% of all results showed evidence that websites are
optimized for ‘'near me’ terms.

e ’'Near me' search queries are down 19% between
2021-2024.

Takeaway for Local Businesses: Study recommendations validate long held Local SEO Best Practices:

Optimized for ‘Near Me’

All 31%
results

Local 6%
Pack
results

Organic 48%
results

Not Optimized for ‘Near Me’

69%

94%

52%

create quality location page, use local business schema, and claiming prominent directory listings.

soc?”



https://www.brightlocal.com/research/should-you-optimize-for-near-me/

r@ Instagram Content in Search Engine
ReS u ItS cc: SheldonSocial

Instagram is alerting business accounts that their public
photos and videos may soon appear in search engine
results

Girl Power Marketing adds that it's a feature in testing, and
you can opt-out of your content appearing in search
results. GPM also notes that Instagram links already appear .

Your public photos and videos may

in search results, but this is referring to the actual pieces soon appear in search engine results
of content. Similar to how TikTok videos appear in Google. Qoo b ahowed s g phctosanc

videos on result pages. Learn more

g‘l‘ This means that more people could discover
content from your professional account outside
of Instagram.

O Change your preference below or later in
account privacy settings.

Don't allow

soc?” 7


https://www.linkedin.com/company/sheldonsocial/
https://www.linkedin.com/posts/girl-power-marketing_the-juiciest-updates-are-inside-activity-7338924252731002880-YHga?utm_source=share&utm_medium=member_desktop&rcm=ACoAABmaB38BSnXuf2TXMIkoZVhONAJkTZVBRzk
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Redefining Local SEO

Search Everywhere Optimization

The Juice 18



Search Everywhere Optimization
HOW IS IT DIFFERENT FROM TRADITIONAL SEO?

Traditional SEQO is defined as the practice of improving a website's
visibility in organic search results.

While Local SEQO isn't specifically defined as pertaining to
Google (i.e. GBPs & local landing pages), it is how it most

often discussed. \

Local discovery is not limited to Google.

The conversation about Local Search Optimization
shouldn't be either.

SOCI‘? © 2024 SOCi. All rights reserved® 19



Search Everywhere Optimization
HOW DO YOU OPTIMIZE FOR EVERYONE?

2

In order to best optimize for search engines, social platforms and LLMs (large
language models) you need to understand what their primary goal is:

Provide the best answers!

soc?” © 2024 SOCi. Al rights reserved® 20



Search Everywhere Optimization
HOW TO ARRIVE AT “THE BEST ANSWER”

Create a list of businesses Organize that list based on
Relevant to the search query*™ local Authority for that query™

NI

soci” * Criteria for appearing on the list and how authority is weighted varies by platform.



/

Local SEO . dddad T\

HOW GOOGLE DETERMINES LOCAL RANKING p’ 28"
, @ combination of these 3 factors helps them %%g o

determine the best local search results:

Relevance: Relevance refers to how well a local Business Profile matches what someone is searching
for. Add complete and detailed business information to help Google better understand your business
and match your profile to relevant searches.

Distance: Distance considers how far each potential search result is from the location term used in a
search. If a user doesn't specify a location in their search, Google will calculate distance based on what
they do know about their location. (Note: this applies equally to SABS).

Prominence: Prominence is based on information that Google has about a business, from across the
web, like links, articles, and directories. Google review count and review score factor into local search
ranking. More reviews and positive ratings can improve your business' local ranking. Your position in
web results is also a factor, so search engine optimization (SEQ) best practices apply.

soc?”
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https://support.google.com/business/answer/7091

Search Before Search Engines
THE HUMAN ALGORITHM

SOCiﬂ © 2024 SOCi. All rights reserved® 23



Search Before Search Engines
THE HUMAN ALGORITHM

Where can | find =
apartments for rent? &




Search Before Search Engines
THE HUMAN ALGORITHM

G J

Search Engines
soc?” ©2024 SOCi. Al rights reserved® 25




Search Before Search Engines
THE HUMAN ALGORITHM
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Social Platforms
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Search Before Search Engines
THE HUMAN ALGORITHM

LLM Search

soc?” ©2024 SOCi. All rights reserved® 27



Search Everywhere Optimization

TAKEAWAY

soc?”

It's not enough to just put up your information. If you want to
be found, you need to not only be Relevant (on the list), you
need to be Prominent (i.e. talked about).

Local SEO Best Practices apply:

e Accurate information everywhere people search
e Be well rated with a good review frequency.

e Have well optimized local pages that tell the story of your
business and how it is a trusted expert in the industry.

e Focus on developing local partner links and mentions
rather than unrelated backlink building.

e Don't neglect Social.
e Be the best answer in your area!

© 2024 SOCi. Al rights reserved® 28



SOCY

Beyond the Local Pack

Local Discovery Opportunities on GBP
you're Definitely Missing out on

The Juice 29



Beyond the Local Pack
ADDITIONAL LOCAL SEARCH OPPORTUNITIES ON GOOGLE

weasty Follljoocl ' Local Features you can Optimize for:
e Discover through photos

e Short videos

e Al Curated Local Results

e [n stores nearby

e Nearby offers & events

e

“NEW WAY to be FOUND”

soc?”



Beyond the Local Pack
DISCOVER THROUGH PHOTOS

What does the feature do?

Provides the user an option to start their search journey based on
business photos related to their query rather than traditional
informational results.

Where does this feature appear?

Typically appears in the #1 or #4 position of Maps (app) search
results for industries where customer experience is a factor (food &
beverage, beauty supply, toy stores, home & garden, apparel, etc).

Why we like it.

Any industry with a photo Google finds relevant to the search result
may appear in this feature. It provides an opportunity for businesses
to be highly visible for a product or service they might not normally
be associated with.

soc?”

Algion vicio ] 'f: -\Jli
w N\ [ = Muriea
pizza X
N— »
San Clemente
@
g
C
Ocednside _Vista <% N5
Google Carisbad (@) )
pizza X

:_,—: Vv Pizza Open now Price ¥ Top rated

Sponsored

Angelina’s Famous Pizza
4.0 # (106) - Pizza restaurant
Open Closes 8:30 PM

ﬂ//

r!

Sponsored
Valentino's Plzza
4.4 % (198) -

Open - Closes 9PM

!’@ﬁ
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https://docs.google.com/file/d/1B1w-ky9qpSuKCdIGwtjU46OhpNEm-P7T/preview

Beyond the Local Pack

DISCOVER THROUGH PHOTOS ,
_,%wj{memer /@ ?\O,\W

@ R-Ranch Markéts

Home & garden X toy stores near me X

Lowe's Home Improvement

How to Optimize for this Feature: 1% (59 & Homeimprovemetsore Pie Toys

= Opennow Top rated Wheelchair accessibi
Open - Closes 10PM 47 (65) -
g~

& - Toy store
Closed - Opens 10AM

e |dentify photos that that best represents
the search query you want to appear for.

Home improvement chain for appliances & gardening
supplies, plus tools & hardware.

L Shasd )
Toy store offering a wide variety of games, books, and gifts,

e Use Google Vision Al to identify how S aun v guml | avoe ey pacie
Google interprets the photo. Pick the Shisie) (el (e @
photos where Google has identified the
desired keywords with a high certainty
(approx. 80% or higher).

Discover through photos

Discover through photos

i

e Post the photo to Google using a
non-business account (i.e. as a customer).
Unfortunately Google is only highlighting Hoo premon s Kocumgoeng s
photos posted by customers currently. ooy

Target Grocery T.J. Maxx

Grocery store Department store

soCiT] © 2024 SOCi. All rights reserved



Beyond the Local Pack
SHORT VIDEOS

What does the feature do?
Provides experiential videos related to the local query; sourced

primarily from social networks. .
hort videos

Where does this feature appear?
Primarily in mobile organic search results for short-tail searches where

relevant local video content related to the search is in inventory.

Why we like it.
Very few businesses are producing local video content, and even
fewer are properly optimizing it to appear in Google search results.

& wwwv.google.com

soc?”
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Beyond the Local Pack
SHORT VIDEOS

How to Optimize for this Feature:

soc?”

The video headline is like the Title Tag of your
local page; it is the most powerful signal in your

post and should include that “what” and “where”

you are trying to get across.
o  What product/service is this about?
o  Where is this product/service available?

Use the description to provide additional
information and context to your video.

Be sure to show, not just tell. Google can
extract a lot of information from your video
and will apply tags similar to photos.

pet friendly apartments long beach

AlMode Al Maps Images

Pet-Friendly Studio Apartment
for Rent in Long Beach, CA

| TikTok - Ibrentals

Rent a Pet-Friendly 1 Bedroom
Apartment in Long Beach

d TikTok - Ibrentals

Long Beach Apartments | Walk
through with us! ® One ...

@ Instagram - thecurres ng

Pet Friendly 1 Bedroom

Apartment in Downtown Long...

J TikTok - Ibrentals

o

Bedro

1Bedroom Apartment in
Downtown'Long Beach, CA ...

o TikTok - Ibrentals

Essex Apartment
Make coastal Call

@ Instagram

4 3 Bedroom Apt

o)

Spacious 3 Bedroom

Apartment in Long Beach, CA...

d TikTok - Ibrentals

34



Beyond the Local Pack

SHORT VIDEOS

best dog groomers near me

AlMode All  Maps Forums

Fluffology | A trusted groomer
makes all the difference W....

Instagram - flufiology_la

The Paw Spa: Your Go-To
Grooming Destination near...

& TikTok - sirtheyummy

soc?”

Shortvideos  Shopping

West Hollywood - Dog
Grooming & Self-Wash...

@ bowie barker

Cheek out our pet grooming
services. | By The Good Dog ..

§ Facebook - The Good Dog

Images  More ~

h‘w

Bést Dog Groomers Near Me -
Dog Grooming Tips and ...

& /TikTok - kodaandco.doggroom.

OH YERH, IT'S A

DIY Maltese Haircut FAIL | Dog

Groomer Reacts (full video up...

-
)
0

Tools

Angeles | Full grooming with ...

@ Instagram - 21pooch

First Grooming Experience at
PetSmart with My Dog

@ Lemons - princessviogsandeats

car wash deals near me

AlMode Al Maps Shopping

Affordable Car Wash
Subscription Plans

@ Carnation Auto Spa

MUNTIMITE!

WASH MENU

WASH CARSS  yeasu cone

Spot Free Car Wash
#losangeles #Car #carwash ...

© YouTube - Spot Free Car Was.

Short videos ~ Forums

Bro WHAT?! - Car Wash Near
Me - Find the Best Deals!

& TikTok - bbyegan_

$1 UNLIMITEDWASH CLUB
MEMBERSHIRIR

Old Towne Orange - Orange,
CA Guide | Rapids Express Ca.

Instagram « iheartoldtowneora.

Images  More ~

Moo Moo Express.Car Wash |

Washy Wednesday is Here.

Instagram  modmdocarwash

LIMITED TIME ONLY

Limited Time Offen |-
UNLIMITED washes for $10..

Tools ~

Mister

$

CAR WASH

$5 Car Wash Special | Everyone
loves  bargain! For a limited ...

@ Facebook - Mister Car Wash

4 [T el

Discover Car Wash Services
Near You

& TikTok - higherupweliny

35



Beyond the Local Pack
Al CURATED LOCAL RESULTS

What does the feature do?
Curated Local Results provides results for additional popular
local queries related to the original search query.

Where does this feature appear?
Primarily in mobile organic search results for short-tail food
and beverage “near me" and city searches.

Why we like it.
This feature provides insight into popular search queries
related to your business that you can then optimize for.

soc?”

10:37 PM

The Meitdown

& "The potroast is meaty and

Saint & Second
46 % (26K 8§85 N
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Beyond the Local Pack

Al CURATED LOCAL RESULTS

How to Optimize for this Feature: 1

soc?”

11:30 PM

Opennow  Takeout  Delivery  Top rate

Smoothies with fresh fruit

| ) o
" n . M @ (r :. E
Do a "near me" search for your main category. See what additional H M '9;\
search recommendations appear. sneie | b e | s

Make sure you are taking advantage of all categories and
attributes associated with the search queries (i.e. mark “has
outdoor seating” attribute to appear in queries for “restaurants
with outdoor seating”).

Post photos for experiential queries (i.e. post a beach facing photo
to appear for “restaurants near the beach” queries).

For queries where no photos, attributes or additional categories
apply (i.e. there is no “fresh fruit” attribute for “Smoothie” shops),

Smoothies with organic ingredients

utilize Google posts, menus, or local page copy to inform Google . | R

37



Beyond the Local Pack
IN STORES NEARBY

1:07 AM il 5G -

On sale Under $70 8,000 BTU ® 10,000 BTU

@ Seen by shoppers: portable air conditioners  REMRID Ul
What does the feature do? [l 2oonom sce e
Provides local product results (product information and local
business it is available at) for queries where the user is searching
for a specific product, or product type, in their area.

Where does this feature appear?
In traditional desktop and mobile SERP results, in “shopping” results,
and in the #2 or #4 position in maps results in the mobile app.

More places >

Why we like it.
Provides users with visual validation of the product they are
searching for along with inform

5000-BTU Insignia Floor Vissani 5,000 BTU
Portable Air Standing Portable 115-Volt 3-in-1
Conditioner. Air Conditioner Portable Air

$279.00 5200 $349.99 $230 $289.00

soc?”

38



Beyond the Local Pack
IN STORES NEARBY

How to Optimize for this Feature:

soc?”

Set-up Google Merchant Center.

Include product schema on product description pages (PDPs).

“Thley dre'Gelicious and
B f“ggﬁymby priced.” (0) s ::::: E owm
I\‘”ﬂ. :

i S 1

oat milk creamer X

Trader Joe's

& Directions %, Call th Share O save
Products nearby
m é
o)
) - o
) : o
v T
= )
Oatly Sweet & Planet Oat French Starbucks
Creamy Oatmilk... Vanilla Coffee Cr... Creamer C
$4.99 86 $4.99 ¢6 $4.99
- I Paviions @ Target
In stock In stock

View products on map >




Beyond the Local Pack
NEARBY OFFERS & EVENTS

tacos stands near me

Nearby offers and events

What does the feature do?
Provides the user an option to start their search journey based i
on business photos related to their query rather than traditional

o= 1
&g

informational results Patd
@ BURNT CHEESE TACO Celebrate Monday funday Tuesdays are for tacos, and
DROP # Only $3.25 each with our $2 taco special and we getthat. @ b Get
— crispy cheese shell happy hour 4-7pm! Choos. hooked on our Taco Tuesd

Where does thiS feature appear? 3. Chinitos Asian kitchen 3 e DOGZBAR&GRILL : Roe Seafood & Fish. 3
Feature appears directly below the local pack in short-tail food

& beverage searches where Al curated results do not appear.

brunch long beach

Why we like it. e el
Provides an additional opportunity for visibility for businesses
that might not otherwise appear for that category.

WEEREND (8

BRUNCH EZ5y

>

Attractive to customers in discovery who may be more open Snocivtgotasuiows  dssonogumont | Saachdanusags

. . Cantina Come indulge in o... at The Carvery. @ Join us... weekend, from 11AM -3 P...
to trying a new place out if they can also save money.
@ Miroms Sports Centi_. 5 @ TheCarvery 3 _ AgavesKitchen & Te... §
® gram - a week age ‘® Instagram - a week ago ® Instagram - 2 weeks ago

soc?”



Beyond the Local Pack
NEARBY OFFERS & EVENTS

How to Optimize for this Feature:

soc?”

Post offer or event as a Google Offer or Event post. Google
will publish regular Google update posts and Social Posts from
Facebook, Instagram, X and others, but it's not guaranteed.

Optimize the post headline to include keywords you want to
appear for. Don't just let accompanying image text do the
talking. If you

Make posts timely. Google has stated they give priority to
posts that reference national events and holidays.

Don't let posts get stale. The posts in the Offer & events
carousel | displayed in date order starting with the most
recent.

3:37PM

brunch near me

Nearby events and deals

Celebrate
Fathers

Celebrate Father’s Day

with a Parisian flair. 4+ ... 3pm Dinner 3pm-12am!...

Le Petit Paris
3 % (94

4
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Checkbox Optimization
New GBP Categories, Attributes & More..

The Juice 42



Spas:

Sauna
Skincare treatments

soc?”

09O o
o ()

Car Wash:

Has car vacuum
Has free vacuums
Offers membership
Has towels

New-ish GBP Attributes

Offerings

Sauna

Skincare treatments

Yes No © unsure

Yes No @ unsure

Amenities

Let customers know more about your business by showing attributes on your Business Profile.
These may appear publicly on Search, Maps, and other Google services. Learn more

Has car vacuum

Has free vacuums

Has gender-neutral restroom

Offers membership

Has restroom

Has towels

Yes

Yes

No

No

No

No
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Caught inthe Wild '

New features we've spied
INn Local Search results

The Juice 44



e

Google
Q, university of pittsburgh $

AlMode All Images News Maps Videos

University of Pittsburgh
Pittsburgh, PA - Public - 4-year

ew ) Outcomes Cost Maj(. Admissions

v (@) ® (@) (m

CALL DIRECTIO... WEBSITE SHARE SAVE

4200 Fifth Ave, Pittsburgh, PA
Q@ 15260

& 27 min

Open - Closes 5PM

(412) 624-4141

University of Pittsburgh

nttps/Awww.pitt.edu

University of Pittsburgh

AA 8 www.google.com

0
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—| Thanks for
I" Joining!

See you next month!



The Juice

NEXT MONTH

e 2025 Local Ranking Factors Update
What is most import to Google in 2025

e Q2 Benchmarking
See how your industry is trending for Q2

socy
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The SEO Juice

Watch On-Demand

O socy

® UNIVERSITY
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https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=-25-7-9-
https://university.meetsoci.com/learn/video/recording-the-seo-juice-may-2025
https://university.meetsoci.com/pages/the-seo-juice
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=-25-7-9-
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=-25-7-9

