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2026 Local Search Ranking 
Factors Report
What this SMB Focused Survey 
Means for your Multi-Location Brand
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2026 Local Search Ranking Factors Report
WHAT YOU NEED TO KNOW

Source: Whitespark

https://whitespark.ca/local-search-ranking-factors/
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● This is a survey. Findings are not a 
result of deep data analysis (though 
individual opinions may be), and may 
not align with the reality of Google’s 
search algorithm, or the opinion of 
other local search experts.
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● This is a survey. Findings are not a 
result of deep data analysis (though 
individual opinions may be), and may 
not align with the reality of Google’s 
search algorithm, or the opinion of 
other local search experts.

● SMB focused. Many of the opinions 
based on single location case studies.

● Does not take Relevance and 
Prominence into consideration.

2026 Local Search Ranking Factors Report
WHAT YOU NEED TO KNOW
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In simple terms: 
Relevance gets you on the list. 
Prominence puts and order to that list.
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In simple terms: 
Relevance gets you on the list, 
Prominence puts and order to that list.

Determine IF you Rank Determine WHERE you Rank
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High Review Volumes get you 
Discovered in a Wider Radius 
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Tools like GeoRank 
Provide Actionable 
Competitive Insights
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…and explain why 
that 5.0 might not 
be good enough



Case Study:  
The Power of 
Social

9% 
Increase in GBP 

Search impressions

10% 
Increase in web 

clicks & phone calls
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● Social signals are now included, but the industry is WAY behind in 
understanding their impact on search visibility (i.e. ranking).

2026 Local Search Ranking Factors Report
WHAT YOU NEED TO KNOW
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2026 Local Search Ranking Factors Report
WHAT YOU NEED TO KNOW

● No mention of Menus as a ranking factor. 
Besides several great case studies, Google 
has explicitly stated structured menus 
enhance customer discovery.
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(or lack-of as a negative ranking factor).
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2026 Local Search Ranking Factors Report
WHAT YOU NEED TO KNOW

● No mention of Menus as a ranking factor. Besides 
several great case studies, Google 
has explicitly stated structured menus 
enhance customer discovery.

● No mention of having a Google rating of 
4.0 and above as a ranking factor  
(or lack-of as a negative ranking factor).

● No mention of Google Post copy as a factor.

● Only a single mention of Merchant center at #70 
when we know Google heavily favors businesses 
with with inventory validation in product based 
searches.

Retailers that 
display their local 

inventory on 
Google can see an 
average increase 
of 5.5% in clicks 

to their websites & 
16% more 

impressions on 
Google
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● It doesn’t tell the full story on LLMs. 

2026 Local Search Ranking Factors Report
WHAT YOU NEED TO KNOW
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https://www.sterlingsky.ca/what-gets-you-ranking-for-near-me-2025/
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While this study provide a great snapshot of 
individual factors that appear to have an affect 
Relevance and Prominence in Google search, it 
does not provide an accurate representation of 
Google’s complex search algorithm and what is 
most important for multi-location and enterprise 
brands. 

Pay attention to those things that build 
prominence for queries within your industry.

● Get reviews
● Be engaging (photos, posts, strong CTAs)
● Be social

2026 Local Search Ranking Factors Report
TAKEAWAY FOR MULTI-LOCATION BRANDS
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2026 Local Search Ranking Factor Survey
- Whitespark

Here’s What Actually Gets You Ranking     
for “Near Me” in 2025
- SterlingSky

The 2025 Google Business Profile Report - 
Personal Injury Edition
- SearchLab

The Surveys

https://whitespark.ca/local-search-ranking-factors/
https://www.sterlingsky.ca/what-gets-you-ranking-for-near-me-2025/
https://www.sterlingsky.ca/what-gets-you-ranking-for-near-me-2025/
https://searchlabdigital.com/gbp-study-personal-injury/
https://searchlabdigital.com/gbp-study-personal-injury/
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Thanks for 
Joining!
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See you in December!
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SOCi Customers

Register to Join Live 
or Watch On-Demand

Scan or Click

Everyone Else

Scan or Click

NEXT  LIVE  EVENT: N OVEMBER  19th

https://university.meetsoci.com/pages/the-seo-juice
https://university.meetsoci.com/pages/the-seo-juice
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=----
https://www.soci.ai/the-seo-juice-webinar-library/?utm_medium=qrcode&utm_source=soci&utm_campaign=seo-juice-web-presentation&utm_content=-25-7-9
https://www.soci.ai/events/the-seo-juice/

